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CONSUMERS OPPORTUNITY 


National Canners’ Association 


The Greatest Week the Year 


ANNED Foods Week. That is when the canning in- 
dustry bids for the particular attention of the house- 
wife. That is when the housewife learns still more of the 
value of canned foods to her —their wholesomeness, con- 
venience, economy, year-round variety in diet. 


In promoting the sale of canned foods we share in twoways: 


Direct co-operation in Canned Foods Week promotion is 
one. The other is to furnish cans and service that will help 
in your job of packing foods the housewife will approve. 


We pledge ourselves to do our utmost to keep abreast of 
every move for increased consumption and good quality. 


Use Canned Foods Week to tell the story 
of summer's harvest all the year round 


American Can Company 


American Can 
CONTAINERS OF TIN PLATE BLACK IRON - GALVANIZED IRON FIBRE 
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JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, a 
BOXES, PACKERS’ SUPPLIES BROKERS Double 


Phones: 205-206-207 Phoenix Bidg. 2 
PLAZA 1140 & 4484 BALTIMORE, MD. Pineapple Grater 


CANNED GOODS EXCHANGE 
YEAR 1923-1924 


Presideni W. H. Killian. 

Vice-President, C. Burnett Torsch 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 

Committee on Commerce, D. H. Stevenson, H. E. 
Jones, J. A. Killian, E. F, 
Thomas, G. S. Henderson. 

Commitice on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 
Robinson, Thos. L. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, R. S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. Made By The 

Robt. A. Sindall, 
Rouse, Jas. F.Cole. John R. Mitchell ; Co. 

Brokers’ Committe, F. A. Torsch, Herbert C. Rob- Bs 

; erts, H. L. Fleming. Foot of Washington St. 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, Baltimore - Md. 
Samuel J. Ady. 

Counsel, Jno. C. Beeuwkes 
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TOMATO—“The Landreth” 


Price $6.00 per Pound 


The Landreth is as red as The Landreths, Red Rock and two 
weeks earlier, ripening about the time of The Earliana. 

The vine is short stemmed - unusually healthy, astonishingly pro- 
ductive. The shape of the fruit is full bottomed, that is, round at 
the bottom, free from cracks, with very little cavity at the stem end. 

The Landreth Tomato is, in appearance, after the order of the 
Chalk’s Jewel, but is five days earlier, larger fruited, more productive, 
picking over a longer period, of better color, more solid, and does 
not crack. 

Its ever-bearing qualities extend the picking season at least four 
weeks, giving the grower an epportunity for greatly increased profits, 
and large pickings, before there is likelihood of being killed by the 
frost. 


VARIETIES 


Delaware Beauty 
Landreths’ Red Rock 


Write us for prices on Peas, Beans, 
Corn, Cucumber, Beet other Seeds. for 
delivery after 1924 crop is harvested 


SPOT SEEDS 


Before buying for spot delivery 
your Alaska Peas, Beans, Corn, 
Tomato, Cucumber, Cabbage, 
Spinach, Beet, and other Seeds 
for Spring planting, let us quote 
you. We have a few Alaskas 
for spot delivery. White us at 
any time for anything you may 


need. 


FUTURE SEEDS 


Write us what you want in 
futures of Peas, Beans, Corn, 
Beet, Cucumbers or other Seeds 


and we will quote, meeting the 


prices of other Good Houses. 


We Grow 
All Varieties of Seeds 


Some Canners think that we grow nothing 
but Tomato Seed This is not correct. 
We have growing stations in the West, and 
elsewhere, under our own management, and 
we grow Peas, Beans, Corn, Cucumber and 
other Seeds. While we specialize on Toma- 
toes, to Canners, yet we grow other varieties , 
and we would like orders for Peas, Beans, 
Cor, and other vaiieties of Seeds for either 
spot or future delivery. 


D. Landreth Seed Co. 


Business Founded 1784 


PENNSYLVANIA 


BRISTOL 


The Oldest Seed House in America 
140 Years in the Seed Business 
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THE KIEFER 


The machine that " CATSUP FILLER 


does better work 


at higher speed and T Made with 12, 18, or 24 filling tubes; 
lower cost. capacity 40 to 140 bottles a minute; en- 
: tirely automatic. 

This new machine, on which hundreds 
of thousands of bottles of catsup were 
packed last season, has many advantages 
which no catsup bottler can afford to over- 
jook, if he wants to fill his catsup at low- 
er cost, put out a pack of better-filled 
bottles, and overcome the many troubles 
of catsup filling. : 

All air is withdrawn from bottles; filled 
to any height, even level full; solid pack; 
no less in temperature when filling. 

Will not fill broken no slop or 
waste; no open tank; nothing to take apart 
when cleaning. : 

These are justa few of the important 
features of this machine. Write for full 


details. 
> The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 


Watch Your Pea Grades 


Take nothing for granted. It might 
prove costly. However, if you grade 
them on the MONITOR, your inspec- 
tion will please you. For you will 
find each pea in its proper grade. No 
loss by the No. 1s going with the larg- 
er or by other mixing. 


Don’t you want them in their proper 
grades? Well, the MONITOR Pea 
Grader puts them there. 


SPECIAL AGENTS 
A. K. ROBINS & CO. 


HUNTLEY MFG. CO. 


P. O. Drawer 25 SILVER CREEK, N. Y. untae, Out. 


KING SPRAGUE CO. 
353 E. 2nd. St., Los Angeles, Cal. 


‘ | | 
. HUNTLEY MPG. CO., Ltd. 
; Tillsonburg, Ont. 
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SALT QUALITY 


age causes the sealing efficiency 
of your compound ? 


“*Gives The Flavor-—— You Favor.’’ 


tis the rubber film which remains 
on your covers, - not the solvent CHEMICAL and analytical tests have proved 
which has to be driven off. that KERR quality is best for canning. 


A generous sample is yours for the asking. A 
free trial will convince you that it is pure and 


wo billion cans were sealed with economical to use. 
DELWALCO COMPOUNDS 
last year. 


Order Your Sample of KERR’S 
Special Canners Salt Today. 


Dewey & Almy Chemical Co. 
CAMBRIDGE, MASS. OAKLAND, CAL. Alexander Kerr, Bro. & Co. Inc. 


Refineries: PIFFARD, N. Y. 
Baltimore Philadelphia 


1924 MODEL 
HANSEN PEA AND BEAN FILLER 


1—All undesirable features of the old Hansen have been eliminated. 


2—It has only one-half the gears, one-half the shafts, one-half the clutches, 
one-third the brackets or supports, and occupies only about one-half the floor 
space of any other filler on the market. 


3—It has no brine tank, no float valve, no stuffing boxes, no hopper agitator 
and no funnel rubber. , 


4—It has eliminated all waste, for it is impossible to overflow the can. It has 
no brine tank to overflow. It stops automatically in case the cans fail to 
reach the filler. The mixing head and plates are entirely enclosed, making 
it impossible for brine to escape should the plates become damaged or cut. 


5—lIt is the only filler that complies with the laws of sanitation, because it can be taken apart and really clean- 


ed. Besides, the brine isnot exposed in any way to flies or dirt, because the briner encloses the brine instead 
of being surrounded by brine in an open tank. 


Send for Catalog and Complete Information. 


Hansen Canning Machinery Corporation, 
Cedarburg, Wisconsin. 
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A NEW EDITION 


OF 


“A COMPLETE COURSE IN CANNING” 
SOON TO BE READY 


Thoroughly and completely revised, in every detail, by the 
highest authority and leading food technologist of the world. 


OFFERED 


q As the finest, most comprehensive and most authorative treatise ever published on the canning, pre- 


serving and pickling of all food products, and for the making of condiments, preserves, frust juices and 
specialties. 


READY ABOUT MARCH 15th, 1924. 


@ A HISTORY—There were about a dozen bookson canning on the market atthe time “A 
Complete Course In Canning” was first published, 1902; and several have attempted the market since; but 
they all failed for the same reason: they were either a mere collection of formulae (the times and _ingre- 
dients) or were too highly technical and scientific for ordinary use. Ass its name implies, A Complete Course 
In Canning was written to cover the entire subject, from the building of the cannery, the contracting of the 
crops, and their procedure through the factory to the warehouse, and in such language as the variest begin- | 
ner could understand. It was based upon the best proceedure of that day, and in the four revisions since, | 
has been kept well up to the most modern methods. _ This latest revision brings it not only fully abreast of- | 
the times, but rather in advance of them. There is no man in the business but what will find this work a 
welcome visitor to his desk-—a real necessity. 


@ We published some of those other works for the authors and we have known them all, and we 


unhesitatingly recommend this new edition of “A Complete Course In Canning” as the finest thing ever 
offered the industry. 


IN THE MEANTIME. 


@ The old edition of the book has been exhausted, except for one case of books which was caught in 
a flood, caused by a bursting City main. We have rebound these books, the only damage to them being 
a slightly wrinkled appearance to some pages. We are offering these at $4. per copy, instead of $5. the 
price of “A Complete In Canning”. 


The price of the new edition will probably 
be $10. though this is not definite, as yet. 


Published by 
THE CANNING TRADE, 
Baltimore, Maryland. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE A Manager and Editor 
107 South Frederick St. 

Baltimore, Md. 
Telephone Plaza 2698 ~ 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. ™ 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 47th year. 

TERMS OF SUBSCRIPTION. 

Payable in advance, on receipt of bill. Sample copy free. 
Extra copies, when on hand, 10 Cents each 

ADVERTISING Rates—According to space and location. 

Make all Drafts or Money Orders payable to THE TrapDeE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


Entered at Postoffice Baltimore, Md., as second-class mail matter. 
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HE BUFFALO CONVENTION—A glance at the 
Statler Hotel lobby made one think that the 
whole industry and his wife had come to the 

Convention this year. And it is a well dressed, pros- 
perous, fat and sleek “bunch” of business men. Some 
of the “old boys” have been recalling the previous Con- 
vention in Buffalo—in 1906—but it is a differently 
dressed crowd to those days, and we were there and 
can recall it very clearly. And other things have 
changed. The man who now runs a whole chain of 
mammoth hotels—Mr. Statler—in many cities was 
then a mere restaurant owner, conducting that year 
the most famous restaurant in the country, famous for 
his 40-cent dinner, the Statler 40-cent dinner. It was 
such a good dinner, so well served and in such an at- 
tractive dining room that it brought him not only 
fame, but fortune, and out of it he built his first hotel, 
within sight of his restaurant, and now operated as the 
Hotel Buffalo. 

Times have changed in the fourteen years since 
then, but that restaurant is still operated by Mr. Stat- 
ler in the same place, as attractively fitted out as ever, 
and he continues to serve that famous dinner, but the 
price is now $1.10. As then, it is now the best meal in 
town for the money! 

Times have changed, and Statler has added this 
present mammoth Hotel Statler, in Buffalo, 17 stories 
high, and a veritable city in itself; he has hotels 
in Cleveland, Detroit, Boston, St. Louis, and he ope- 
rates the Pennsylvania Hotel, in New York city, the 
greatest hotel in the world possibly; but Statler has 
never changed his original plan of quality and service. 
There is a lesson here well worth the industry’s 
thoughtful attention. “Quality” is being cried into 
the ears of all canners—pack “quality” and you will 
succeed. Experience cries out this truth, and the 
Buffalo Convention will go down as the exponent of 
this war cry for the industry from now on. This is the 
Quality Convention; the sleek and fat canners—yea, 
the conventionites—are here well dressed and sleek, 
because during two years thy have produced quality, 
and the consumers have bought their output down to 
the last can. It has brought prosperity to the canners 


a to all connected with them, and it will always 
do so. 


vast display, a really beautiful and extensive dis- 

play of canned foods that every man, woman and 
child felt proud of and marvelled at, such high qua!- 
ity foods and in such profusion. Buffalo has turned 
to canned foods because of this display and of the good 
work which the local committee did in putting on a 
Canned Foods Week in Buffalo during the Conventioti. 
They were told about canned foods; they looked at 
them, found them better than they thought; tasted 
them, and their surprise and pleasure were further 
added to, and now they believe in canned foods. 
Quality! 

This exhibit is several times as large as the Ai- 
lantic City exhibit, and very much more attractive. 
The canners did a splendid job of this effort, and we 
heartily congratulate them. The Canned Foods Ex- 
hibit was a real credit to the industry, excellently done 


RACE UP—If the canners could improve the 
B quality of their business operations as much as 

they are improving the quality of their products, 
what a march forward the industry would make. But 
they continue distrustful of their fellow canners, ready 
and eager to believe anything they hear about a com- 
petitor, and no more willing to work together with 
other canners than they were 16 years ago. When we 
first reached the Convention individual canners from 
many sections told us that they were selling futures 
on the Warehousing Plan; that the jobbers were not 
asking for the percentage allowance. So great and so 
widespread were these reports from the canners them- 
selves that we felt most hopeful and happy over it. 
However, after two days visiting with jobbers and 
brokers, we saw a change come over them. And soon 
we began to hear complaints about some canner who 
was selling on the percentage allowance basis. Did 
they know he had done so? No, but they had been told 
so on good authority! The buyers, aided by their 
lieutenants, the brokers, can always play upon the 
credulous side of the canners, and obtain the object 
they have in view. They know the canners will not 
trust each other as far as you could throw a bull by tine 
tail. Moreover, that they would not think of looking 
up the accused canner and of asking him plainly if it 
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be true. If the canners would but do this they would 
nail the nest of lies and save themselves; but they have 
not yet gotten to the point of confidence in their fellow 
canners, because they have no confidence in them- 
selves. The game is hoary with age, but it never fails 
to work, sad to relate. How can any industry make 
progress where there is no confidence? 

If the buyer or the broker tells you that another 
canner is making a fool of himself, giving away the 
goods, being false to his fellow canners, why should 
you be so anxious to do the things you curse him for 
doing? Tell the buyer to get his goods from the poor 
fool! But don’t make a fool of yourself, and don’t be- 
lieve all that is told you when a man wants to buy. 
Even if your competitor has done it, he probably did 
so because he had been told you had done it. Can’t 
you see -how they pluck you clean, because of your 
total lack of confidence in your fellow canner? If the 
industry had some backbone it would set a trap for 
these “baiters,” and there would be a grand killing. 
The next time you are told some canner is selling on 
the percentage allowance plan, tell your informant you 
don’t believe. Then call up or wire the canner and 
ask him. Work up some self-protection. And if 1 
canner calls you tell him; confer together against the 
common enemy, and you'll soon rout the enemy. You 
must hang together or you will hang separately. 


HE CONVENTION REPORT—The Convention 
in report will be made in the February 11th issue 
of The Canning Trade. A little patience and it 

will all be in your hands. 


SOME PHASES OF OUR FOREIGN TRADE. 


By James A. Farrell, Chairman, National Foreign 
Trade Council. 


HE foreign trade conference being held in your 
city today is an important gathering. It finds 
its reason in the increasing recognition among 
our people of the fact that our country requires a per- 
manent and sound development of foreign trade, be- 
cause American consumptive demands are, on the av- 
erage, insufficient to absorb the great and growing 
output of our mines, mills and farms. To meet this 
situation it is necessary for commerce, shipping and 
communication to co-operate, as they are inseparable 
units of a co-ordinated policy in our economic welfare. 
These meetings have a distinct function of their 
own. Not only do they serve to stimulate and keep 
active the enthusiasm and interest aroused by Na- 
tional Foreign Trade Conventions, such as that held 
in this city two years ago last May, but they also fur- 
nish opportunity and occasion for intensive study of 
the possibilities of co-operation in the development of 
the resources of the state, and for the consideration of 
matters of particular concern to all phases of inter- 
national commerce. 

Cleveland is the center of a district of great in- 
dustrial productive capacity. Surrounding you are 
mills and factories, the aggregate output of which is 
very large; within a radius of a few hundred miles ex- 
ports for the first nine months of this year have 
amounted to approximately $350,000,000. You have 
their questions to answer, similar in character and 
principle, no doubt, to those of various other localities, 
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but each with its own, one might almost say personal, 
factor, and these furnish occasion for the thoughtful 
examination possible in such a conference as yours of 
today. It is well that these conferences continue, and 
I am glad to be abie to take part in them. I should be 
glad to see similarcon ferences held in other places, 
for as they undoubtedly stimulate activity and inter- 
est in the localities where they are held, they must also 
be helpful nationally. 


While I am thus interested in the purely local 
phase of this conference, there are some matters of 
wider scope of which I want to speak. The first of 
these is the European situation, and its relation to 
ourselves. Much time and attention have been de- 
voted to this subject by our Government and our 
people. And it is quite right that such should be the 
case. Much emphasis has been laid upon the relation 
of a going Europe to our commercial welfare, and 
there is no question that that relation is important. 
Europe regularly supplies us with a great deal of 
needed material, and takes a considerable part of our 
products. The lessenifg in the capacity of Europe to 
buy and sell unquestionably affects our commerce, but 
there is no information on which we can base an as- 
surance that the European market can be restored 
within a stated time, nor that her economic interests 


may not eventually lie in directions antagonistic to 
our own. 


Are we to retire from foreign trade because Eu- 
rope is not now able to continue her accustomed rate 
of buying and selling? I think not. 


In the first place, our participation in foreign 
trade is not now, and never has been, merely a matter 
of preference on our part, or even a matter of con- 
venience. On the contrary, it has been and is a matter 
of economic necessity. The first men who landed on 
our shores from Europe needed and had to have sup- 
plies of various sorts from the countries from which 
they came. Our import trade began at that time, in 
the supply of these wants. So, also, our export trade 
began then, in the shipment back of the products of 
this land; and by this means those first comers paid 


for the necessary things they received from their old 
homes. 


That same necessity exists today. However it 
may have shifted in its application, whatever change 
may have occurred in the details of our international 
trade, the principle of need and the satisfaction of 
same that operated in the very beginning is precisely 
the same principle that is in operation today. 


So I say it is not within the scope of our prefer- 
ence or convenience to attempt to retire from foreign 
trade now just because Europe has become a chaos of 
political conflicts that seriously affects her ability to 
buy and sell. We must in any case go on in the devel- 
opment of our foreign trade. The need of our first 
settlers that had to be supplied by the importation of 
various articles from other lands was no more urgent 
and compelling than the need of our manufacturers 
today for foreign markets that will absorb part of 
their production and permit them to keep their plants 
busy and furnish employment to our people. 


(To Be Continued Next Week) 


— 


| January 28, 1924 THE CANNING TRADE 


Wee. DESTINED to revolutionize the 
a sterilization operation, ANDERSON 
cases ae -BARNGROVER CONTINUOUS 
pots AGITATING PRESSURE COOK- 
ERS AND COOLERS have demon- 
a strated their superiority with such 
wos | products as Whole Grain Corn, 
and x, me Spinach, Evaporated Milk, Pine- 
and apples, etc. and can be adapted for 
game all other products cooked under 
pressure. 
The detailed qualities of construction cannot be gauged by any 
; pacn® grant former standards; they are unique and can best be appreci- 
§ ais wn ane 4,000 ated by the description in our new bulletin pertaining to this 
— gerne — copy of which will be gladly furnished upon 
cation. 
NDERSON-BARNGROVER 
~ Fastern Sales Offices 
Baltimore.Md. Chicago, Ill. 
S.O.RANDALLS SON S.G.GORSLINE 
409 Marine Bk Bldg. 54? Rash St 


sand Now Perfection inContinuoug Sterilization under Pressure 


continuous PRESSURE’ agitating 
COOKER«“COOLER 
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Possibly no local convention committee in recent 
years worked as hard or as well to make a success of 
the Convention as did the Buffalo Committee, and th» 
result of this work was shown in the advance regis- 
trations, which gave promise of a 5,000 attendance. 
This figure was not reached, but whereas a normal 
canners’ convention runs about 3,000, the Buffalo 
Convention is near 4,000. 

* 


And the Convention has gotten back into its oid 
stride and habit. Cold weather with blizzard trim- 
mings. Saturday night Buffalo began to take on its 
first real wintry weather, and every conventionite will 
testify that it has been real winter every moment 
since. 

* * * 


A gale varying from 40 to 50 miles per hour, with 
the thermometer 7 degrees below zero, greeted the 
Convention Monday morning, and continued all day 
and night. Tuesday morning the wind had died down 
somewhat, but later in the day it recovered and blew 
as hard as ever. The streets were covered with ice 
from the early rain on Saturday, and on top of this 
had fallen a light snow, making conditions just about 
as dangerous and disagreeable as could be. It was 
dangerous to venture on the streets, because of the 
wind and ice, and most disagreeable on account of the 
intense cold. 

* * * 


So the Convention is “staying indoors.” Fortu- 
nately, all meetings are being held in the Statler Hotel 
and the Convention is living at that hotel. The ma- 
chinery show, about six blocks away, is being badiy 


neglected. Monday and Tuesday may as well be said. 


to have been lost to the exhibitors. The same is true 
of the Canned Foods Show, a dozen blocks up the other 
way. Most visitors to the Convention have seen 
neither. 


* * * 


- Buffalo is hospitality, kindness and consideraticn 
itself. Attendants at the Machinery Show find noth- 
ing too good for the visitors, and no trouble to comply 
with requests. The Statler force has stood up splen- 
didly under the terrific strain of trying to feed nearly 


4,000 three times a day, after turning over one of: 


their main dining rooms as a meeting hall. Buffalo is 
doing everything in her power to make amends for the 
bad weather. For those who can stay indoors there 
has been comparatively little inconvenience. 

* * * 


The Machinery Show is a magnificent display, well 
arranged and beautiful to look at, and the building 
quite well heated—very well heated considering the 
conditions. Monday it was a torture to get to and 
from the show, men being blown off their feet and in- 
jured, and ears and noses nipped by the cold; but once 
inside all found it comfortable. There is not much 
new at the show, but all old faces are there, and every- 
body happy, because business is good. 


THE DETAILED REPORT WILL APPEAR IN THE CANNING TRADE OF FEBY. 1th. 
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BRIEF NEWS FROM THE CONVETION 


THE BIG CROWD AT BUFFALO 


In recent years there had been no “Hotel Head- 
quarters,” and everybody cried loudly for the return 
of this custom. Now they have a “Hotel Headquar- 
ters”—the Statler—and, as we have intimated, this is 
fortunate, owing to conditions; but there will not be 
many buttons left on clothes by the end of the week. 
The crowd is dense, milling around constantly with 10 
chance to sit down—except in the meetings—and for 
the first two days they did not patronize the meetings 
well. These were very lightly attended. Canners, 
wholesale grocers, brokers and machinery and supply 
men preferred to “visit with each other.” 

President Anderson, who this year brought his 
brother with him, threw the meeting of the Board of 
Directors—always the first meeting—open to the pub- 
lic, or it would be more correct to say decided to hold 
it in the great ball room, so that everybody could ai- 
tend, and the move was not a success. There is al- 
ways a great deal of real work done at the board meet- 
ings, to be submitted to the Convention for approval 
during the week. You can’t do this kind of work with 
a crowd. These meetings were never held behind 
closed doors. But a small body of men can better 
handle and thresh out a question than can the multi- 
tude. The new move should not again be attempted. 


The question above all others of this Convention 
was the Warehousing Plan. The jobbers and chain 
store men from all over the country are here, and they 
have been in conference with the committee of canners 
almost since the first. Tuesday evening, near 6 P. M.., 
the jury rendered the verdict. The Warehousing Plan 
was adopted as covering all jobbers’ or wholesalers’ 
warehouse stocks, the National and the American 
Wholesale Grocers’ Associations accepting it, to be 
tried out for a year. The chain stores have not doue 
so. Prof. E. J. Lea, representing the pure food at- 
thorities, acted as chairman of the conference, and 
government and state food officers endorsed the plan. 
A slight compromise was asked to cover the retailer 
who had a single can of spoiled goods, and it was 
agreed to permit its destruction when and where 
found, and that seller and buyer might make such al- 
lowance as seemed right to cover such cases. Both 
sides agreed that the plan was to stand or fall on its 
own merits, and that there was to be no propaganda 
for or against it by either side during the year in 
which it is to be tried out. So the plan is now a re- 
ality, and canned foods are to be traded in on this 
method until proven unsatisfactory. 

* * 


When this result was announced a canner express- 
ed the view that the battle had been lost, claiming that 
by granting a percentage allowance to cover these 
small retailer, single can cases the industry was nct 


_ insuring the destruction of unsuitable goods, and was, 


in fact, granting the jobber even more than they 
asked, covering their large purchases in warehouse 
and refunding on all retailers’ claims. They are 
wrong in this. So it is estimated that the warehouse 
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stocks constitute 80 per cent of the goods, thus leav- 
ing only a small portion of the packs in danger of per- 
centage claims. The pure food authorities, who are 
seeking to protect the canners, as are the canners, tco 
great complications if the single can in the retailer’s 
hands had to be handled through the warehouse, and 
they objected and asked to be allowed to destroy it 
when and where found. If the canners allow them- 
selves to be imposed upon through this means it wiil 
be their fault, and not the fault of the plan. An al- 
lowance of 1-10 of one per cent is conceded to be ample 
for all goods under this claim. 


A MILLION CALLS FOR INFORMATION ON 
FOREIGN TRADE. 


Annual Report of U. S. Commerce Department Bureau 
Chief Shows Enormous Increase in Number of 
Requests from American Firms for Infor- 
mation About Foreign Economic and 
Commercial Conditions. 


RECORD of nearly a million requests for assist- 
A ance for American firms engaged in foreign trade 

is announced in the annual report Dr. Julius 
Klein, Director of the Bureau of Foreign and Domestic 
Commerce of the Department of Commerce. This fig- 
ure for 1922-23 is just double that for 1921-22, the pre- 
vious high record. This striking increase in the de- 
mands for services from the government trade-promot- 
ing bureau indicates impressively the growing appre- 
ciation of the importance of foreign sales in maintain- 
ing American prosperity and in relieving the possible 
depressive influence of surplus farm products and man- 
ufactures, the report says: 

International trade is characterized now as never 
before by extreme fluidity and swift readjustment,” 
Director Klein declares ; “voilent exchange fluctuations, 
shifts in consumptive capacity and standards of living, 
sudden upsets of trade balances, dislocations of old 
trade routes, restrictive commercial legislation and 
taxes—all these are now entailing confusing changes 
of vital concern to the American manufacturer and 
*farmer having increasing surpluses to sell abroad. 
These growing complexities must be followed and 
studied if American merchants and producers are to 
compete successfully with their foreign rivals.” 

The maintenance of a fact-finding organization 
comparable to this Bureau would be financially impos- 
sible for any private corporation, whereas the Govern- 
ment agency, because of the exceptional collaboration 
it enjoys with foreign officials, American trade organ- 
izations and journals, and large numbers of exporters 
and manufacturers, has been able to handle trade in- 
quiries and problems at an average cost to the tax- 
payer of about $2 per assignment or case. Against this 
average $2 outlay, the Director enumerates a long list 
of specific export transactions effected through the 
bureau’s facilities by individual firms, ranging in value 
from $6,000 up to $750,000. 

«The American trade and news press, according to 
Director Klein, deserves much credit for the success of 
this unusual achievement in government service. 
Through the cordial co-operation of leading dailies and 
trade periodicals throughout the country the Depart- 
ment of Commerce has placed information regarding 
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specific sales openings and trade opportunities before 
a weekly audience of not less than 7,500,000. 

Strengthening of the Commerce Department’s for- 
eign offices, material improvement in its thirty-five 
“service stations” throughout the United States, the 
expansion and speeding up of its statistical work, the 
addition of new experts for its commodity and tech- 
nical divisions, and the enlargement of its domestic 
commerce promotion service are mentioned by Director 
Klein as features in the program of the Department 
for the coming year. “The ability of the Bureau to 
take an effective part in recent crises in the coal indus- 
try and in transportation, because it had on its com- 
modity staff highly qualified experts in those lines, has 
been convincing proof that experts equally well qual- 
ified in other commodities can render unique service in 
the distribution field and will not in any way duplicate 
or overlap the activities of any other organizations, 
public or private,” Dr. Klein declares in support of his 
discussion. of plans for the enlargement and improve- 
ment of the staff of the bureau. 


CANNED MILK IN THE NETHERLANDS, 
EAST INDIES. 


Practically All the Europeans Use It. Natives Drink 
Fresh Milk of Water Buffalo. 


HE city of Batavia, with the districts of Weltevre 

and Meester Cornelis, in the Netherlands East 

Indies, has a population of about 775,000, and 
the supply of fresh milk for this city is neither ade- 
quate in quantity nor satisfactory in character, says 
Consul C. L. Hoover, of the State Department. Most 
of the present supply of fresh milk is shipped in by 
train from two towns located, respectively, about 30 
and 80 miles from Batavia, where the country is more 
suited to dairying than that surrounding the city. A 
few cows are kept near Batavia and produce excellent 
milk, which is consumed in the various hospitals, only 
a small quantity being available for distribution to the 
public. But little, if any, of this milk is consumed by 
the natives, whose limited requirements are met by a 
small amount of fresh milk from the water buffalo, or 
a sane, condensed, evaporated or sterilized natural 
milk. 

Practically all the Europeans use canned milk. 
Either condensed milk or evaporated milk is used for 
cooking purposes, while for drinking and feeding 
babies the sterilized natural milk is, of course, pre- 
ferred. It is difficult to determine which kind is most 
popular with the natives and to what use they make 
of it. Most dealers seem to think that the natives pre- 
fer the condensed, sweetened milk, and use it rather 
as a sweet than as a food. However, some of the deal- 
ers claim that the natives are beginning to use the con- 
densed milk for the same purpose as the Europeans. 
It is certain that its use other than a sweet is not wide- 
spread, even though it is growing. There is, neverthe- 
less, a potentially great market among the natives, as 
there is a very slow, but steady, rise in the standard of 
living. Naturally, ‘the use of canned milk increases 
more rapidly in places where the contact between the 
natives and Europeans is more intimate. 


NOT PARTICULAR 
The Bootblack—Light or dark, sir? 
The Absent-minded Professor—I’m not particular, but please 
don’t give me the neck—Puppet. 


| | 
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Sanitary Cans for 1924. 


| ie is not too early for Canners whose contracts are ~ 
expiring this year to be considering the question 
of their Source of Supply for 1924. 
There are many reasons why our proposition should 
- be analyzed: 
Reliability of Service, 
Unsurpassed Closing Machine Equipment, 
General Responsibilty. 


Southern Can Company 


Baltimore, - - Maryland 


NEW YORK OFFICE: 17 Battery Place. 
Manufacturer of newly developed ‘‘SOCOCAN’’ for Coffee, Peanut Butter, Lard Substitutes, Dry Milk, etc. 


Troyer-Fox 


NON-SPILL 
CLOSING MACHINES 


are heavy and substantially built. 
No small parts to give trouble. 
No hair-trigger adjustments. 


They keep going. 


Speed 75 to 100 cans per minute. 


SEATTLE-ASTORIA IRON WORKS STREET 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
SALES REPRESENTATIVES 


J. L. COLLINS R. E. FAIRBANKS GEO. DOWSING THE H. S. GRAY CO., 
112 Marleet Street 504 Wrigley Bldg. Metropolitan Bidg., 832 Fort St., 
san Francisco, Cal. 400 N. Michigan Ave., Chicago, Ill. Sydney, N. S. W. Honoluly, T, H.- 
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THE U. S. CHAMBER OF COMMERCE MOVES 
FOR TAX REVISION. 
TAXATION program carrying thirteen recom- 
A mendations ‘for repeal and reduction of present 
federal taxes and for changes in the adminis- 
tration of federal tax laws, the work of a special com- 
mittee of ithe Chamber of Commerce of the United 
States, was made public by the Chamber preliminary 
to submitting it to a referendum vote of member or- 
ganizations. 

The report goes at length into the subject, the 
committee supporting its proposals in each instance 
with material showing the effects of the present law 
as well as the effect of present methods of administra- 
tion. 

The recommendations of the committee are as 
follows: 

1. There should be a revision of the normal and 
surtax rates on individual incomes to an extent equal 
in its results on revenues to a large part of the surplus 
anticipated at the end of the fiscal year. 

2. Inthe rates of federal income tax there should 
be reasonable differentiation between earned income 
and other income. 

3. War excise taxes confined to particular busi- 
nesses should be repealed. 

4. There should be an amendment to the Consti- 
tution permitting non-discriminatory taxation recip- 
rocally between the federal government and the states 
of income derived from future issues of securities 
made by or under the authority of federal and state 
governments. 

5. There should be set up in the Treasury De- 
partment, independently of the Bureau of Internal 
Revenue, a board of tax appeals, under such conditions 
of salary and otherwise as will make it possible for 
the Secretary of the Treasury to obtain the services 
of men of the highest ability. 

6. The Commissioner of Internal Revenue should 
be freed of all duties with respect to the prohibition 
act and the narcotic act. 

7. In the administration of tax laws such condi- 
tions for recognition of merit, salary and permanency 
in tenure for competent men should be established as 
will make possible an efficient organization and reduce 
turnover of responsible employes to a minimum. 

8. Congress should direct the Commissioner of 
Internal Revenue to decentralize administration as 
rapidly and as far as possible, and to report to Con- 
gress not later than January 1 of each year upon the 
progress which has been made. 

9. The various parts of the Bureau of Internai 
Revenue now located in Washington should be 
brought together in one suitable building. 

10. Arbitrary assessments designed to extend 
the limitation period fixed in law should be prohibited. 

11. Taxpayers should be informed of all rulings 
which may affect their rights, adversety or favorably. 

12. Congress should expressly authorize the fil- 
ing of a tentative return on the present due date with 
a right to file a final return not more than three 
months later. 

13. There should be created a joint committee, 
with members from both houses of Congress and rep- 
resentatives of the public, to make a thorough study 
of federal taxes, simplification of the law for the in- 
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come tax, and improvement in administration, and to 
report its recommendation to Congress. 

The members of the committee who signed the 
report are: 

James R. MacColl, President, Lorraine Mfg. Co., 

Pawtucket, R. I. 

Dr. T. S. Adams, Sheffield Scientific School, New 
Haven, Conn. 

Arthur Andersen, Arthur Andersen & Co., Chi- 
cago, IIl. 

Guy W. Cox, Vice-President John Hancock Mutual 
Life Insurance Co., Boston, Mass. 

Philip H. Gadsden, Vice-President,: United Gas 
Improvement Co., Philadelphia, Pa. 
‘. Dr. John H. Gray, 115 Nevada street, Northfield, 
ass. 


Finley P. Mount, President, Advance-Rumely Co., 
Chicago, Ill. 


J. H. Scales, Treasurer, Belknop Hardware and 
Mfg. Co., Louisville, Ky. 

Hamilton Stewart, Vice-President, 
Walker Refractories Co., Pittsburgh, Pa. 

Henry M. Victor, Vice-President, Union National 
Bank, Charlotte, N. C. 

Other members of the committee, who did not 


attend the meeting at which the report was drafted, 
are: 


Harbison- 


Thomas N. Dysart, Vice-President, William R. 
Compton Co., St. Louis. 

Granger A. Hollister, Vice-President, Rochester 
Gas and Electric Corp., Rochester, N. Y. 

Frank J. Moss, President American Sash and 
Door Co., Kansas City. 

Henry C. Stuart, Elk Garden, Va. 


In connection with its recommendation for reduc- 
tion of income taxes the committee declares that tax- 
ation of personal income affects not only the persons 
involved, but business conditions in general. “If in- 
vestors are required to pay excessively heavy surtaxes 
upon ordinary investment income, while they have the 
easy opportunity of investing in state and municipal 
bonds substantially exempt from all taxes,” says the 
committee, “private industry suffers, the interest rates 
which it must pay for capital are increased and prices 
must be raised to cover the increased cost of capitai. 
Excessive surtaxes thus injure every consumer who 
is adversely affected by high prices and the general 
body of consumers would gain in reduced cost of living 
by a reduction in the upper surtaxes.” 


The reduction of rates on individual incomes, the 
committee points out also, will reduce inequities such 
as exist in the case of partners and individuals en- 
gaged in business as compared with corporations. 

Urging differentiation between earned and un- 
earned incomes, the committee used the words earned 
income, in the sense of income earned directly by per- 
sonal exertion. This is especially desirable, the com- 
mittee holds, when income from investments in public 
obligations is wholly or partly free from tax. 

The administration of many of the war excise 
taxes, according to the committee, has resulted in ab- 
surdities. “Very frequently,” the committee asserts, 
“they harass industries which they affect to an extent 
which is beyond any justification in the revenue they 
produce. They make distinctions not existing in fact, 


and place the business they affect at a disadvantage 
with other businesses.” 
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CANNING MACHINERY ALL KINDS 


ROBINS ROTARY 
RETORTS Tomato Washer, Durable, 
All Sizes Practical, Economical. 


ROBINS-BECKET CAN CLEANING MACHINE 


This illustrates the Double Machine for cleaning tops and bottoms and bodies. We also 
make a Single Machine for cleaning tops and bottoms. Cleans cans from flats to No. 10’s 


A. K. ROBINS & COMPANY, Inc. 


Manufacturers of Canning Machinery BALTIMORE, MD. 
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As to its recommendations for a constitutional 
amendment dealing with non-taxable securities, the 
committee says the evils flowing from the present sit- 
uation are well known, and it classes as the greatest 
evil the circumstances that persons evading nationai 
‘taxes through purchase of tax exempt securities are 
able to put on persons with smaller incomes a propor- 
tionately heavier burden of income tax. 

The committee urges creation cf a board of tax 
appeals on the grounds that conditions of administra- 
tion under the present method have reached a crisis, 
and that the income tax is being rapidly discredited 
through its administration. “The difficulty,” the com- 
mittee declares, “does not exist in lack of honesty of 
purpose of the administration. Delay in audit of re- 
turns has seriously and adversely affected the interests 
of many thousands of firms and individuals. Twenty 
thousand employes of the Internal Revenue Bureau 
constitutes a vast army representing the commis- 
sioner, and the members of it act as prosecutor, judge 
and executor in determining and collecting billions of 
dollars in taxes. 

Both the taxpayer and the Bureau of Internal 
Revenue should be able to go to a board of tax appeals 
for a final determination, within the Treasury De- 
partment, of contested points with respect to any ad- 
ditional assessment or any remission of taxes and: de- 
cisions should be binding alike, so far as administra- 
tion of the law is concerned, on both taxpayer and the 
bureau.” 

Duties of the Commissioner of Internal Revenue 


in enforcing the prohibition and narcotic act, the com- 


mittee declares, in recommending that he be freed of 
them, are of a nature requiring diversion of his at- 
tention from the task of administering the income tax 
law, a most important task within itself. 

Rapid changes of personnel within the bureau, 
the committee says, now cause taxpayers much delay, 
many inconveniences and often largely added expense. 
This and other reasons make, according to the com- 
mittee, prompt the recommendation for a plan which 
will bring permanency in tenure for competent em- 
ployes. 

Decentralization of administration, proposed by 
the committee, is necessary, it is set forth, to expedite 
cases, as well as to add to the convenience of those 
who now are forced to make long trips to Washington. 
The same reasons govern the recommendation of the 
committee for housing the various units of the bureau 
in Washington within one suitable building. 

Discontinuation of arbitrary assessments is pro- 
posed, the committee says, because the practice has 
abused the rights of taxpayers. “The statute of )im- 
itations was placed in the law,” says the committee, 
“to confer rights upon taxpayers after administrative 
officials had had the full opportunity which Congress 
considered adequate to make their investigations. The 
Bureau should in good faith complete its assessments 
within the period established by law.” 

Secret or confidential rulings for the use of ad- 


ministrative officials, the committee holds, should be 
discontinued entirely. 


As regards tentative returns, the committee says 
that previous general extensions of time for filing 
complete returns has not mitigated difficulties, because 
extensions have been authorized only within a short 
time of the date when returns were due. 
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The joint committee proposed, the committee de- 
clares, is necessary for a thoroughgoing study and in- 
investigation as a means of doing away with inequal- 
ities and of simplifying the laws. 


W. E. ROBINSON PLAYS SANTA CLAUS. 


W.,, E. ROBINSON, of Belair, Md., is one of the lead- 
ing canned goods brokers of Maryland, but he 
found time recently to play Santa Claus for 

2,100 orphan children in the Near East. 

Here’s how it happened. Miss Alice Rouse, of 
Belair, also widely known in Baltimore, is teaching 
2,100 boys and girls in the Syra orphanage, Greece, 
how to play. Before the holidays Miss Rouse wrote 
to Maryland Headquarters, Near East Relief, asking 
if it wasn’t possible for her home state to bring some 
cheer for Christmas to the little ones under her care. 
In response state headquarters told Mr. Robinson that 
an appeal was being made for everyone to hang an 
extra stocking on Christmas for those Near East chil- 
dren. Mr. Robinson heartily took up the idea and 
became chairman of a committee for Harford county 
that got hundreds of filled stockings for the little ones 
under Miss Rouse’s care. These stockings were sent 
to Syra, and reached the children there in time for 
their Christmas season, which comes later than over 


here. The orphanage at Syra is under care of the 
Near East Relief. 


THE MERCHANDISING BROKER. 


By John A. Lee, Secretary-Treasurer Western 
Canners Association. 


HE merchandising broker seems of late to have 

out few friends and many critics, and yet he has 

his place in the economy of distribution, and 
should have at least a small spot in the sunshine. 

The fellow that most of the critics are shooting 
at is really not the merchandising broker, but the food 
jobber who buys and sells on his own account at a 
profit, who is a buyer of bargains and large blocks of 
goods, and as a quantity purchaser secures concessions 
and resells to the wholesale trade, large or small, usu- 
ally small, and makes a profit. 

His business is legitimate and he has a right t 
pursue it, for he invests his capital and takes the risk 
of owning and carrying the merchandise. He is a 
jobber, however, as long as he confines his sales to the 
wholesale trade, for when he sells to the retail trade 
he becomes a wholesale dealer. 

This trade distinction is clearly recognized in 
Europe as jobbers are very prevalent there and usually 
specialize in a few articles, sometimes only in one. 

Coffee jobbers, sugar jobbers, tea jobbers, rice 
jobbers are numerous in the United States and seem 
to have established a place for themselves in the gen- 
eral recognition of the trade, and there are a few 
canned food jobbers. 


They all carry stocks usually in public warehouses 
and are considered a convenience to the wholesale 
trade because they operate on very small margins, 
save the difference between local and carload freight, 
enabling wholesale grocers to carry small stocks and 
to make quick turn overs in merchandise. They do 
not usually represent manufacturers as agents or 
brokers, but buy and sell on their own account, 
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Sinclair-Scott Company 


Baltimore, .Maryland 


Canning Machinery 


Nested Graders 


Pulp Machines 
| Collossus Graders Pulp Finishers 


No valves to wear out and leak brine on the 
floor. 


Will not waste brine. 

Fills absolutely accurate. 

Has positive can feed. 

Does not cut Peas. 

Guaranteed capacity up to 129 cans per minute. 

No Cams. No Levers. 

Has no RUBBERS to catch cans after they 

become worn. 

Only Filler for BAKED BEANS. 

Has separate measure and separate saucer. If 

measure fails to drop part or all the quantity of 

beans the can will show slack to inspector. 
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The enormous assortment and variety of goods a 
wholesale grocer must carry precludes the idea that. 
he can buy goods in carload lots or large invoices, for 
his interest and carrying charges would eat up his 
profits and then some. So much for the jobber who 
is confused frequently by uninformed critics with the 
merchandising broker. . 

The criticisms referred to are usually directed 
against canned food or dried fruit brokers who carry 
consigned stocks in wharehouses and who either bill 
the goods themselves, or have them billed by their 
principals, the manufacturers. 

They do not invest their money and do not make 
a profit on the goods, but receive only their regular 
brokerage on sales and do not take the risk of declines 
or benefit of advances. They are really manufac- 
turers’ agents. 

This kind of a broker receives goods on consig- 
ment from his principals, and secures to the whole- 
sale grocers, the advantage between carload and less 
than carload freight rates, which differences are ex- 
orbitant under present railroad classification and 
administration, and if not overcome would be prohi- 
bitive in many instances. 

This merchandise broker or manufacturers’ agent 
is a legitimate broker and his services to the whole- 
sale trade are valuable. He sells quantities or car 


loads whenever he can do so, but otherwise, sells his 
consigned warehouse stocks, or makes up pool cars 
to save the difference in freight against less than 
carload shipment. 

It is frequently the case that dried fruit packers 
or canned foods packers have not good winter storage 
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and want to ship their surplus to city frost proof 
warehouses, or that having a surplus, they may want 
to ship to public warehouses in cities where money 
can be borrowed on warehouse receipts and the goods 
held until sold. 

The broker, who serves his clients in this method 
of handling merchandise, is what I would call a mer- 
chandise broker or manufacturers’ agent, but he is 
not a jobber and there is a marked distinction. 

Such brokers represent their principals, the man- 
ufacturers, and sell goods for direct shipment from 
their factories, sell goods for prompt and future de- 
livery, and perform all the prescribed duties of brok- 
ers, and of course, do not sell retailers. 

If this method of handling consignments from their 


_ principals is condemned by critics, I would call atten- 


tion to the value and convenience of it to wholesalers, 
and the fact that it is in conformity and co-operation 
with the avowed policy of wholesale grocers in recent 
years, to carry small stocks and buy for immediate 
wants. 

It might be held that sales by merchandising 
brokers, or manufacturers’ agents, in less than car- 
load lots to small wholesalers interferes with the iarg- 
er wholesale houses which buy largely. 


This is seldom the case as my experience is that 
wholesale grocers do not usually care to do a jobbing 
business or to sell in jobbing lots to each other. They 
do not find it profitable to do so as the margin of profit 
obtainable is less than their average expense for doing 
business, and when they pay brokerage on such sales, 
there is no profit left and frequently, a small loss when 
expenses are considered. 
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Supplied either in Concent- Canners: 


rated or Ready - For - Use 
Form and either Fireproof 
or Non-Fireproof 

Pure Food Oilproof Sealing 
Fluid (For Edible Oils, 
Lard, Peanut Butter etc.) 

Hermo Oilproof Sealing Fluid 
(For Oils, Paint, Varnish, 
Gasoline, Benzine, etc.) 

Amscan Solder Flux (Solid 
or Liquid Form) 

Pastes and Pick up Gums for 
Labels 


CHICAGO OFFICE 
20 E. Jackson Boulevard 


LONDON, ENGLAND 
50-51 Lime Street- E. C. 3 


Amscan Certified Sealing Fluid 


(Color Certified Harmless To Foods) 


The Golden Band 


because it is the finest product of our laboratories. It not only is Golden in Color but Gold- 


enin Profits to the canner in the increased percentage of Perfectly Sealed Cans he produces 
when they are sealed with The Golden Band. 


It is to your interest to make sure that your Canmaker always lines your cans 
and covers with Amscan Certified Sealing Fluid—The Golden Band. 


Witte for our booklet. “The Science of Sealing” and Sample can end lined with 
THE GOLDEN BAND. 


The Max Ams Machine Co., Laboratories. 


Originators of the Sanitary Can and First makers of Sealing Fluid in the World. - 
101 Park Avenue 


New York, N. Y. 
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THE WHEELING 
SANITARY CAN ‘LOSED THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 


Wheeling West Virginia 
NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 


DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bldg. Columbia Building 


HWE 


|| Hedstrom Automatic Compound 
Drying Machine 


Stews Hedstrom ‘Automatic Compound Drying Machine employs a new and 

unique method for drying the compound applied to sanitary can ends. On 

account of its extremely simple and compact construction, this Dryer is sure to 

be of great interest to all makers of sanitary cans. The complete machine re- 

quires a floor space of only two feet square and isa decided improvement over 
the large, cumbersome machines now being used for this purpose, 

The can ends are individually fed and slowly rotated through the drying 
chamber. insuring an even distribution of compound during the drying oper- 
ation. The Spiral movement of the ends creates a natural agitation of heat- 
ed air in the chamber, so the compound is thoroughly dried, absolutely 

free of blistering, with a surprisingly small amount of heat. 

The machine as shown, was exhibited at the Canners’ Convention 
and was considered the most unique and satisfactory Drying Machine 
ever offered. The Dryer is operated in connection with our No. 1 
Single Spindle Compound Applying Machine, but when equipped with 
the necessary attachments may be used with other types of Applying 
Machines. 


Write us for further particulars. 


McDONALD MACHINE CO. 
Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. z 
lig 7600 South Racine Avenue Chicago, Illinois. ae 
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Then wholesalers specialize largely on goods un- 


der their own labels for they will not handle goods 


under a competitor’s label, and stripping off labels 
and relabeling is expensive and troublesome. 

Some wholesale houses carry stocks of unlabeled 
canned foods, or such goods under packer’s labels and 
are thereby better prepared to sell to other whole- 
salers, but such houses are few and exceptional. 

The merchandising broker, as I classify him, and 
view him, is a valuable ally to the wl.olesale grocery 
trade. A jobber is, on the other hand, a competitor 
of the wholesale grocer. Both have their places in 
the economy of distribution, for commerce is world 
wide and as free as the air, and its laws recognize 
service only, and do not countenance intolerance. 


THE POSITION OF CANNERS LEAGUE OF CAL- 
IFORNIA ON HANDLING OF SWELLS. 


Note—A number of requests have been made that 
the Canners’ League of California issue a statement 
which sums up the attitude of its members on the Zone 
Warehouse Plan. Complying with these requests a 
statement along these lines has been prepared, and is 
as follows: 


OR years many of our members have sold their 
F product on a straight guaranty basis. 

always regarded this as the proper basis, for 
surely our customers can expect nothing more than 
that the industry guarantee its product 100 per cent. 
Any discount arrangement .is impracticable because 
it does not destroy the swells. In other words, it is 
impossible to destroy swells with a billing machine 
or a typewriter, no matter what the wording may be. 


ROGERS IMPROVED KIDNEY WAX 


Other Originations: 


Rogers Stringless Refugee G. P. 
Rogers Green Admiral Peas, 
Rogers Winner Peas. 


| 
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We have © 


eye. 
erect, bushy and very prolific. 
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The National Wholesale Grocers’ Association recog- 
nized this fact when it joined with us in promulgating 
a sales contract which provided for a straight guar- 
anty. 

When U. S. Service and Regulatory Announce- 
ment No. 381 was issued, we immediately began the 
consideration of plans to meet the new condition. We 
favored and still favor the purpose back of Order No. 
381, which was to prevent trafficking in swells. We 
recognized also, however, that this was its only pur- 
pose, and felt that it was not good public policy, nor 
was it in line with the Government’s own wishes, that 
as a result of this order those canners who sold on a 
straight guaranty should revert to the half-way meas- 
ures of allowing a discount which, as stated above, 
would not destroy the swells. The zone warehouse 
plan was worked out, was approved by the Govern- 


- ment, and we felt, and still feel, that it offers a practi- 


cal solution and is in the best interests of the trade as 
well as the public. 


It does not entail any change in the letter or 
spirit of the Pacific Coast Sales Contract, approved by 
the National Wholesale Grocers’ Association and the 
Canners’ League of California, which became effective 
a 15, 1922. This contract reads in part as fol- 
ows: 

“All claims for swells must be made and bills ren- 
dered by buyer on or before July 10th, or not later than 
six months after date of invoice, and swells held sub- 
ject to seller’s order.” 

Under these terms it is entirely proper for the 
canner to order the swells sent to the nearest zone 
warehouse if he desires. Surely this arrangement is 


Rich, creamy, slender oval pods, 


5 to6 inches in length, free from rust, 


perfectly straight and entirely string- 
less. 


Seed: white, with very small, black 
Plant: robust, about 18 inches high, 


We know of no wax variety more de- 


sirable for home, market gardener, or 
canners’ use. 


Now booking contracts, future 
delivery, 1924 crop. 


Rogers Bros. Seed Co. 
Chicago U.S. A. 


| | 
| | 
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ERMOLD LABELERS 


have “That Something” in their 
operation that has made them 
the recognized standard of the 
packing trade. 


Your entire glass line can be 
SUCCESSFULLY labeled on an 
ERMOLD. 


Edward Ermold Company 


Largest Manufacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 


1924 Chili Sauce . : . 
Continental Canners’ Adhesives 


The Indi FOR LABELING TIN, GLASS OR PAPER CONTAINERS 
e indiana 
Chili Sauce BY HAND OR AUTOMATIC MACHINE 


Machine 


Cold Pick-up Gum Hand Tin Paste 


By the progressive canners of the land. 


Hot Cement Machine Tin Gum 
We also manufacture and distribute: Lap End Paste tH ‘i Hand Glass Paste 
Copper Steam Jacket Kettles Dry Cold Water Machine Glass 
Kern Lightening Finisher Paste Gum 


Indiana Pulper 
Uniform in Quality | Twelve Years’ Success 
KOOK MORE KOILS 


WRITE FOR PRICE LIST 


The Continental Mfg. Co., Inc. 
Tables ANGSEN | HOPE & NORRIS STS. PHILADELPIA, PA. 


130 E. Georgia St., INDIANAPOLIS, IND. | Originators of Industrial Pastes since 1911 
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Sprague-Sells Blancher 


Four construction points that make the 
Sprague-Sells the Blancher you want: 


1 Cylinder securely fastened to spiral at 
all points. Result—no chance to grind 
and cut peas between spiral and casing. 
Rigid construction insures long life. 
Impossible for casing to crack or split. 


The only Washer tha 
your peas. All dims 
gravel, cinders, 
rator that cannot 
the current of 


First—Takes 
material by 
down rapid current 
. they float, while gam 
sinks and is caught iim 
The pan carrying@m 
out easily and quickie 
quent dumping. 
Second—Floats 


2 Worm and pulley drive. Oil-less roller 
bearings support drum at both ends and 
center. Easiest running Blancher ever 
built. Can easily be turned over with 
one hand. 


3 Intake and discharge properly designed and balanced. Dis- 
charge mechanism can take peas out faster than intake per- 
mits them to enter. Peas cannot back up through Blancher 
and spill out at intake end. 


4 With slight changes in feed and discharge mechanism, which 
can be made at any time, Blancher will handle other products, 
such as string beans, spinach, etc. 


conveyor, or 


Write us for 
of this novel washiem 


~QOur machines are 


if they fail to do so, 


Sprague-Sells Picking Table 


Sprague-Sells Picking Table 


Illustration shows our metallic apron PickingTable, 
on which the peas are carried in straight rows ‘n 
the depressions so that splits, stones and other 
foreign matter are easily seen and removed. No 
cracks or crevices to accumulate dirt. Easily 
cleaned and sterilized. 

We also build rubber belt type tables in any size 
desired. 


PEA CAN 


This advertisement is published jointly the Peerless Husker Com 


I 
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waste matter in’ 
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PEERLESS 


Sprague-Sells Pea Conveyors and Elevators (cis tye) 
The bucket conveyor without a chain 


Separator 
lasher 


| 
ll objectionable matter from - 
, skins, thistles, weeds, also 
ly separated. The only Sepa- 


means throughout is 
be more. gentle? 
ION 

skins, etc. are 
yormed along surface of water 
md discharged at spill-way. 
jood peas are ‘carried slowly 
long deep in the water cur- 
ent and into squirrel cage. 


fhird—Squirrel jcage fitted 
fith sprays completes washing 


Buckets firmly locked together and 
do not separate in passing over 
sprockets so that no matter what 
position buckets are in, peas cannot 
get between them. The only con- 
veyor which positively will not 
crush peas. Special patented 
sprockets insure positive, easy run- 
ning, uniform drive. 

Elevators of this type are replacing 
boots in many plants because they 
really will not break the peas. 


Sprague-Sells Pea Conveyors and Elevators 


vith pure, fresl streams of (Glass Type) 
yy Sprague-Sells Pea Washer 


scurrent: Baffle reduce 
the squitrel cage delivers the 
Bforeign matter to any type 


For the final washing and cooling 
after the blanch. Removes splits. An 
inexpensive machine that gives splen- 
did results. Used by over 90% of the 
quality packers. 

Well built throughout. Smooth sur- 
faces—no pounding of peas. Move- 
ment of peas through washer con- 
trolled by baffle plates to permit max- 
imum treatment by water sprays in 
minimum floor space. 

Pans readily inter- 
changeable, per- 


give yous alt details 


you—your- money back 


mitting use of any 


size perforation. 


General Sales Office in Chicago. We can supply from 
our own plants practically any machine you may need. 

Whenever you are planning any changes or additions to 
your equipment, let us submit a proposal covering your re- 
quirements. When quick action is necessary, telegraph or 
telephone at our expense. 


_Sprague- Sells Corporation 
—— : General Sales Office : 
500 N. Dearborn Street, Chicago, Ill. 
FACTORIES : 
Sprague-Sells Corporation 
Peerless Husker Co., Inc. Successors 


Sprague Canning-Machinery Co. 
Buffalo, N. Y. 


MACHINERY 


Inc, Buffalo, N.Y. and The Sprague-Sells Corporation, Hoopeston, Illinois 


S "THE products of both our factories are sold through the 


: 
re 
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more convenient for the jobber than the old plan wnich 
contemplated shipment back to the cannery. 


The National Wholesale Grocers’ Association has 
offered certain objections which we will endeavor to 
answer briefly as follows: 


1. That the red tape made necessary by the zone 
warehouse plan is impractical, and therefore defeats 
its purpose. We can see no more red tape in the zone 
warehouse plan than that which was followed by those 
canners who operate on a straight guaranty basis be- 
fore Order No. 381 was issued. All the jobber has to 
do is notify the canner that he has certain swells on 
hand subject to the canner’s order. The canner im- 
mediately notifies the National Canners’ Association, 
which gives shipping instructions and payment is 
made on the certificate. Even the detail above refer- 
red to would be largely eliminated if the canner and 
jobber entered into the spirit of this plan, for at the 
’ time the sale was made canners dealing with jobbers 
whom they knew would issue blanket instructions that 
swells be shipped direct to the zone warehouse as fast 
as they developed, providing, of course, for some fair 
minimum quantity. Under the old method there was 
red tape and delay because often the canner would not 
have the men at hand to make a prompt examination. 
There is nothing in the new plan which changes thes 
present status, whereby the canner operating on the 
straight guaranty basis sometimes makes payment 
direct for specific lots of swells without requiring ship- 
ment. 
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2. The point is made that 25 zone warehouses 


’ for the handling of swells would create adverse pub- 


licity. Acting for the National Canners Association, 
the Secretary of the Canners League has organized 
the two warehouses here in California, and we are 
certain that fears in this particular are unfounded. 
Every wholesale grocer in this country has a swell 
room or a swell corner of his warehouse and that is 
all any one of the zone warehouses will be. While the 
space occupied will, of course, be somewhat larger 
than that occupied in the wholesale grocers’ own 
warehouses, it will be relatively small in size compared 
with the size of the great warehouses in which we 
have taken space. There is no news value in the 
maintenance of space in these warehouses and if a 
story ever broke it would be favorable, because it 
would show that we were meeting our problems in a 
scientific and proper manner, and this with the approv- 
al and co-operation of State and Federal food officials. 

3. The point is made that these warehouses will 
be unduly expensive. Surely this should not be the 
concern of the wholesale grocer, for it is the canner 
who will finance it. 


4. The point is made that, while the zone ware- 
house may offer the solution of the swell problem for 
members of the National Canners’ Association, it does 
not solve the problem for canners who are not mem- 
bers, and therefore is not a plan which should be sup- 
ported by a national association of wholesale grocers 
or by food officials. As organized, the plan is, in ef- 
fect, a public utility, and any canner, whether a mem- 
ber of the National Canners’ Association or even a foe 


CAMERON CAN MACHINERY CO. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. . The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


240 N. Ashland St., Chicago, U. S. A. 


Rey 
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oe THE 1924 MODEL 
Invincible Green Corn Husker 


KY . (The only all steel roll Husker) 


Comes nearer to being perfect than any 
other Corn Husker ever offered the trade. 


Regardless of whether the corn is the small original 
Golden Bantam or the Largest variety of Ever- 
green—The INVINCIBLE will husk it with entire 
satisfaction, without waste. 


The INVINCIBLE has at least one quarter fewer 
parts than any other corn Husker. 


Our Guarantee obligates us to a complete 
fulfillment of all our claims and promises. 


INVINCIBLE GRAIN CLEANER COMPANY, Silver Creek, New York 


THE MORRAL CORN CUTTING MACHINE 
Either Single Or Double Cut 


THE MORRAL CORN CUTTING MA- 
CHINE is the most durable, simple and 
efficient cutter you can buy. It has the 
most positive feed of any cutter in use. 
The Morral Cutter will cut large ears, 
nubbins and pieces of ears, without clog- 
ging like other cutters and for this rea- 
son you can secure a larger yield of cans 
per ton with the Morral Cutter than with 
any other type of cutter. 


We furnish special attachments for the Morral Cutter for cutting 
Golden Bantam Corn and with these attachments the Morral 
Cutter will cut the Golden Bantam Corn more satisfactorily than 
any other cutterin use. If you have any cutters that you would 
like to replace with new and up to date machines let us know what 
you have and we will make you a liberal allowance for your cutters 
on the price of new cutters. 


We make the MORRAL CORN HUSKER, either single or double 
and we also make the MORRAL LABELING MACHINE. 
Our machines are guaranteed to do satisfactory work, or money 


back if they fail to do so when set up and operated in accordance 
with directions furnished. 


It will pay you to write at once for prices and further information. 


MORRAL BROTHERS, Morral, Ohio 
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of the National Canners’ Association, can use these 


facilities upon payment of a reasonable charge for the © 


specific service rendered. If there should be any ques- 
tion as to the fairness of the charge made against a 
non-member,we feel certain that the National Canners 
Association would be willing to submit the matter to 
the nearest state food official or to one of the nation- 
ally established boards of arbitration. 


We are frankly disappointed in the attitude of the 
National Wholesale Grocers’ Association. Canners 
and jobbers cannot always expect to agree, and here 
we have an honest difference of opinion between men 
who, we can safely say, are of equal intelligence ana 
equal business sagacity. Also, a considerable element 
in the jobbing trade approves it, as witness favorable 
action by the American Wholesale Grocers’ Associa- 
tion. We believe the plan is practical, and the reason 
we are disappointed in the attitude of the National 
Wholesale Grocers’ Association is that we feel the only 
way to determine who is right is to give the plan a fair 
honest trial. If it is proven wrong, we will be as quick 
as anyone to condemn it. 


NOTES OF INTEREST TO FISH CANNERS. 


By Bureau of Foreign and Domestic Commerce, De- 
partment of Commerce. 


France—According to Mr. Wm. W. Corcoran, 


American Vice Consul at Boulogne-sur-Mer, France, 
Portuguese sardines are being sold to a much larger 
extent in northern French markets. 


They are very 
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popular in the mining and industrial districts. Al- 
though the sales for the first ten months of 1923 were 
only 41 metric tons, this represents a large increase 
over the 14 tons imported in 1922. 


The Portuguese fish are packed in tins containing 
from 6 to 8 fish weighing about 8.8 ounces. The 
French sardine cans contain the same number of fish 
and weigh from 7.4 to 8.4 ounces. The Portuguese 
are sold for 13.2 cents per can, while the French sell 
for 18.7 to 19.8 cents, using the franc value of 18.16 
to the dollar. Objection is made te the Portuguese 
fish on account of the strong flavor of the oil in which 
they are packed. Dealers state that any sardines 
which can be sold at prices comparable to the Portu- 
guese product, will have a ready market if the objec- 
tionable flavor can be eliminated. 


“PRESERVED SWEET CIDER NOT CONTROLLED 


BY VOLSTEAD ACT EVEN IF IT GETS 
HARD LATER. 


N interesting case involving the legal position of 
cider under the Volstead Prohibition Act arose 
recently in New York State. The Duffy-Mott Co. 
and the Hildrick Apple Juice Co., two large cider man- 
ufacturers, applied to the Commissioner of Internal 
Revenue for permission to manufacture and sell pre- 
served sweet cider consisting of fresh apple juice pre- 
served by the addition thereto at the time of pro- 
duction of not to exceed one-tenth of 1 per centum of. 


An Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


are obliged to work on heavy mats or bunches of vines. 


essential to best results. 


No viner can do satisfactory work when its beaters 


Separation of the vines by the feeder is, therefore, 


Hamacheck Ideal Viner Feeders with distributor are 


the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U. 8. 
Canada and France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


NS 
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Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


Cleaner and Cleanse” 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


Beatty-Archer Company, Inc. | 


CANNED FQOD BROKERS 
| Houston 


ll Wire us your offerings. 
]p=»| 


Texas. fj 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. i 


Patent Pending 


¢ 


The New KYLER BOXER. 


A machine, simple in construction, positive in action, which takes the cans 
from the Labeler — or Automatic Cooker — as fast as they come and 

laces them in the cases without injuring the cans or Labels. Sturdily 
Cuik to last a lifetime; all metal — operates either by foot or hand — both 


furnished with all machines — always on the job. 


PERRYMAN, MD., December 7, 1923 ; 
We just want to write "you in regards to the splendid success we had with your 
boxing machine this'year. It cased three thousand cases per day for us for forty- 
two days. I do not think welost a minute’s time with itiduring the entire season. 
I would say it was one hundred percent _ perfect. . 
Yours truly, F. O. Mitchell & Bro. 


Manufactured and Sold by 


Westminster Machine Works 
Westminster, Md. 
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tained less than one-half of 1 per centum of alcohol, 
but that it did not insure that the alcoholic content 
would remain below that amount, but, due entirely to 
natural causes, such preserved sweet cider would de- 
velop an alcoholic content in excess of one-half of 1 
per cent. Hildrick Apple Juice Co., Inc., stated that 
when so manufactured such preserved sweet cider 
would contain more or less than one-half of 1 per 
centum of alcohol, depending upon the alcoholic con- 
tent of the pure juice in the apple prior to being ex- 
pressed and also upon other natural causes. The direc- 
tor refused to grant such permits unless the appli- 
cants would guarantee that the alcoholic content of 
such preserved sweet cider would not at any time ex- 


petitions in equity in the United States District Court 
ceed one-half of 1 per cenum by volume; they filed 
for the Southern District of New York pursuant to the 
provisions of Section 5 of Title 2 of the olstead Act 
(41 Stat. 305), permitting manufacture by proper 
proceedings in courts of equity to review the action 92 
the Prohibition Commissioner. 


The Court reversed the action of the Commis- 
sioner, on the ground that the Volstead Act exempted 
“preserved sweet cider” from its provisions, which 
made it legal to make and sell it (if it was preserved 
at the time) (regardless of whether fermentation later 
overcame the benzoate and turned it hard.—From 
Modern Grocer. 
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benzoate of soda. Duffy-Mott Co., Inc., stated that 
when so manufactured the preserved sweet cider con-. 
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PENNSYLVANIA FINDS PLANT FOOD CHEAP- 
EST IN HIGH-ANALYSIS FERTILIZERS. 


By Soil Improvement Committee, National Fert. Assn. 


In his report covering the spring fertilizer season 
of 1922 J. W. Kellogg, State Chemist, cites figures 
showing that plant food costs less in high-analysis 
fertilizers (containing 14 per cent or more plant food) 
than in low-analysis fertilizers, despite the higher ton 
price of the former. 

During the period mentioned samples of 451 
brands of complete fertilizers were sampled, 193 of 
which were high analysis. The following table shows 
the average plant food content, the average retail ton 
price and the average cost per unit of plant food. 

Cost of plant food in high and low analysis fertil- 
izers (Penna:). Per cent. plant food content: 

193 brands with 14 per cent or more plant food: 
Nitrogen, 2.20; available phosphoric acid, 8.91; water 
soluble potash, 5.98; total, 17.09; average retail ton 
cost, $34.76; average cost per unit plant food, $2.03. 

258 brands with less than 14 per cent. plant food: 
Nitrogen, 1.25; available phosphoric acid, 8.48; water 
soluble potash, 2.74; total, 12.47; average retail ton 
cost, $27.58; average cost per unit plant food, $2.21. 

The notable fact revealed by these comparisons is 
that while one ton of fertilizer, carrying 4.62 per cent. 
more plant food than another, cost $7.18 more per ton, 
it furnished plant food at a rate 18c per unit lower. 
That means that the actual plant food in the ton of 
fertilizer analyzing 17.09 per cent. plant food cost | 
$3.06 less than in the ton analyzing 12.47 per cent. 
plant food. 


Zastrow Hydraulic, Steam Impelled 
Circle Crane, radius up to 18 ft. 


sizes. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40’’ x 72’’ and other 


ZASTROW MACHINE CO., Inc. 


Process Crates, Standard 3, 4& 
5 tiers. Also Special Sizes 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 


| 
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Perfect Flanges without Cracks 


Patented 


“BLISS” Automatic Flanger 


JA, ESSENTIAL to a perfect sanitary can is a correctly 
flanged body. Our #15-K Automatic machine flanges 
simultaneously both ends of round sanitary can bodies, pro- 
ducing uniformly perfect flanges without cracks. With its in- 
stallation you are assured of one of the essentials of perfect 
sanitary cans. That these machines are operating successfully 


in every independent can shop in the country is proof of 


their merit. 
WRITE NOW FOR DETAILS 


E. W. BLISS CO. 


DETROIT CLEVELAND 


Ortices Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas 
American Factories: BROOKLYN, N.Y. _ 


Bliss for Machinery 


AnD works BROOKLYN, N. Y., U.S. A. 


CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
HASTINGS, MICH. 


_ CLEVELAND, OHIO. SALEM, OHIO. 


Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


We Manufacture for 


Canner: 

VERTICAL PROCESS KETTLES 
HORIZONTAL PROCESS KETTLES 
AGITATING PROCESS KETTLES 
AUTOMATIC PROCESS KETTLES 
CRATES 

COOLING TANKS 

TROLLEYS 

STEAM HOISTS 

PICKING TABLES 

PEELING TABLES 

PEA WASHERS 

CAN RUNWAYS 

TROLLEY TRACKS 

EXHAUST BOXES 


For Milk Packer: 
SWEETENED MILK FILLERS 
EVAPORATED MILK FILLERS 
STERILIZERS 
AUTOMATIC STERILIZERS 
SHAKERS 
AUTOMATIC SHAKERS 
CONTINUOUS SHAKERS 
TRANSFER TABLES 
TRAYS 
TEST STERILIZERS 

ANY SPECIAL 
CANNING MACHINERY 


Berlin 


Quality 
Pays 


Continuous Cooker 
Berlin Continuous Cooker 


A new principle has been brought out in this machine. By obtain- 
ing a heat balance between the heat absorbed by incoming cans and 
heat slipping from compartment to compartment. You may at 
will of operator. 


VARY TIME OF COOK WITH CONSTANT SPEED 
VARY TEMPERATURES OF COOK WITH CONSTANT SPEED. 


Made i in four sizes any capacity. 


BERLIN CANNING MACHINERY 
WORKS 


(CORPORATE NAME SCHAEFER MFG. CO.) 


BERLIN, WIS.. U. S. A. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE— 
1—16-foot Monitor Steel Frame Blancher. 
1—Style X Monitor Washer. 
1—Monitor Pea Picking Table. 
1—Elgin No 375 Type Plunger Filler with tartaric acid- 

ing attachment and roller capper. 

1—Wonder Continuous Cooker, Style F. 
1—Burt Labeling Machine for No. 8 cans. 
1—No. 1 Monitor Scalder. 
5—40x72 Retorts. 
1—35 H. P. Buckeye Horizontal Engine. 


Canning Machinery Exchange, Marine Bank Bldg., Balti- 
more, Md. 


FOR SALE—Following second hand parts. 
1000 feet 1 in. black pipe 
50 feet lin Return Bends 
250 feet 214 in. Angle Iron 
275 pieces 1 by % Strap Iron Length 3 ft. 8 in. 
200 feet Chain No. 67 Plain Links 
100 feet chain No. 67 Drag Links 
10 Spreckets 9 in. 
6 Pieces shafting 4 to 5 feet lengths 
1 Worm Drive 
1 Cyclone Copper lined Pulp Machine. 
1 No. 10 Ayars Tomato Filer 
1 Peerless Syruper for 2, 3 and 10 
John H. Dulany & Son, Fruitand, 1Md. 


FOR SALE—No. 89 Max Ams locker with automatic feed and 
notching and soldering devices. 

1—No. 4 A. Slaysman power press 

1—Max Ams automatic roll flanger 

1—No. 134 Max Ams power press 

3—die~ for No. 10 covers 

2—Max Ams curlersfor No. 10 covers 

1—No. 74 Max Ams compound liner 

1—Stevenson No. 4 power press 

1—Stevenson foot power retester for No 10 cans 

1—Mitchell slitter with 5 prs. cutters, takes stock 30 in. wide 
(in fair shape) 

1—Ayars slitter with 6 prs. cutters, takes stock 26 in. wide 
(in fair shape) 

1 set foot power, square shears 22 in. wide 

1 baleing press No. 12 Handy. 

These machines can be inspected at our plant at Ridgely. 

Saulsbury Bros. Inc.., Ridgely, Maryland. 


FOR SALE—New and Practically new canning ma- 
chinery at bargain prices. Write for list. 
A. K. Robins & Co., Baltimore, Md. 


FOR SALE—One Max Ams Can Sealing Machine. 
Serial 26097. In good condition. Will sacrifice. 
The Roy Cigar Company, Barnesville, Ohio. 


FOR SALE CHEAP—One National Peeling Machine, 
new, never set up. 


West Dover Farmer Packers, Dover, Delaware. 


FOR SALE— 

1—5-track Morgan Nailing Machine, belt driven, $350. 

2—6-track Morgan Nailing Machines, belt driven, $375 each. 

2—6-track Doig Nailing Machines, belt driven, $285 each. 

2—6-track Morgan Nailing Machines, motor driven, $475 ea. 

1—7-track Morgan Nailing Machine, with side arm attach- 
ment, portable type, motor driven, $590. 

2—8-track Doig Nailing Machines, belt driven, $300 each. 

1—9-track Doig Nailing Machine, belt driven, $325. 

1—9-track Morgan Nailing Machine, belt driven or arranged 
for direct motor drive, no motor, $400. 

1—9-track Morgan Nailing Machine, with side arm attach- 
mn belt driven or arranged for direct motor drive, no motor, 

1—10-track Morgan Nailing Machine, with two side arm at- 
tachments, driving 5 nails on each side arm; side arms can be 
adjusted sideways for different length boxes. Will sell this very 
desirable machine either with tight and loose pulleys, or ar- 
ranged for direct motor drive, no motor, for $550. 

Also, Box, Grate, Veneer and Woodworking Machinery of 
all kinds. State your wants. What have you for sale? 

CHAS. N. BRAUN MACHINERY CO., Fort Wayne, Ind. 


FOR SALE—2 Sprague All purpose Pea blanchers, 
4 Hamachek Ideal Viner Feeders, 
1 Ayars 12 pocket Rotary Pea & Bean filler, 
1 Squirl cage feeder for Scotts rotary pea grader 
1 Knapp Labeling machine. 
All in good condition. Prices on application. 
Address Gaston Canning Co., Gaston Ind. 


For Sale Seed 


FOR SALE—200 bushels Rogers Winner Seed Peas. 
Very finest quality, 1923 grown by Rogers Bros. Price on 
application. Lock Drawer A. Bridgeville, Del. 


FOR SALE—1000 bu. Alaska pea seed, Western grown, 
Seedsman’s stock, 14 cents per lb. 1000 bu. Rogers Win- 
ners 15 cents per lb. 

Apply Box A-1133 care of The Canning Trade. 


FOR SALE—We have a small surplus of Golden Bantam, 
Large Late Crosby, Improved Hickok men and Evergreen Sweet 
Corn all grown here by ourselves for seed purposes. from selected 
stock seed which was carefully tested for disease and vitality by 
the rag doll testing system which eliminates disease and unfertile 
barren stalks. Wehave been growing and improving this corn for 
a number of years under the above system. This work has been 
done by our Mr. Skinner with the assistance of Dr. Woodbury and 
the Department of Agricu'ture. We are offering this and will be 
pleased to receive your inquiry 

W. R. Roach & Company, Grand Rapids, Michigan 


FOR SALE—2500 bushels Guaranteed Alaska Pea Seed, 
grown by well known seed growers. Price and particulars 
on application to 

Box A-1132 care of The Canning Trade 
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Machinery— Wanted 


WANTED—Complete line of canning machinery for 
Peas, Corn and Tomatoes - must be in first class shape. 
Address Box A-1104 care of The Canning Trade. 


WANTED—Pineapple Grater; state make, single or 
double. Must be in good condition. 
Address Box A-1130 care of The Canning Trade. 


WANTED—One Wonder or Anderson & Barngrover 
Cooker for No. 10 cans. 


Address Box A-1136 care of The Canning Trade. 


For Sale — Factories 


CANNING PLANT FOR SALE—The undersigned is the owner 
of the canning factory formerly owned by the Wee Can Packing 
Company in the Town of Irondequoit near Rochester, N. Y. The 
factory is fully equipped for corn, tomatoes, apples, cherries and all 
local fruit 

A complete description will be furnished on request. The price 
and terms will be made satisfactory. 

Glenn L. Buck, Postoffice Box 549, Rochester, N. Y. 


For Sale—Miscellaneous. 


THE CANNING TRADE 


SITUATIONS WANTED 


WANTED—Position as Production Manager. Fifteen years ex- 
perience in the Canning and Preserving business, several years ex- 
perience in the New York City market. Pure Jams, Jellies and 
Butters. Would like to make connection. 

8. R. Shelmer, 478 4th. St., Brooklyn, N. Y. 


POSITION WANTED-—Strictly high grade superintendent with 
years of unusual varied experience in largest New York fruit and 
vegetable plants from farm to sales would consider opening for 
January first where real opportunity exists and where ability, energy 
and character coupled with quality and quantity producing will be 
appreciated. Excellent past record. At present holding responsible 
position. 

Address Box B-1113 care of The Canning Trade. 


Situation Wanted as Superintendent or General Foreman in 
factory manufacturing cans for own use or the trade. Twelve years 
experience in charge of can manufacturing and machine shops Cap- 
able of taking entire charge of can manufacturing. Best of refer- 
ence given. American. Married. 

Address Box B-1120 care of The Canning Trade. 


Production man and chemist, age 32, experienced in Tomato 
products, Soups, Pork and Beans, Marmalades, Jellies desires per- 
manent connection with progressive packer. 


Address Box B-1112 care of The Canning Trade 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice—must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 744 and 4 
kilowatt capacity; anyone who has steam can make 
electricity by these sets. Also have several Electric 
Motors available. Standard Electric Machinery Co., 
7 E. Hill St., Baltimore, Md. - 


CANNING FACTORY FOR SALE—We are offering a high- 
class, going and fully equipped Corn and Pea Canning Factory for 
sale, with a high-class Tomato Branch Plant. Will sell one, both, 
or either. Located in Central Ohio. in fine Agricultural territoy, in 
a good city with very best shipping facilities. A going business, with 
a first-class reputation. 1924 season’s crops are practically arrang- 
ed for. 

These plants are in the center of population, with not a case of 
canned foods in their warehouses to sell. Good, going, money-mak- 
ing institutions at a real bargain. Terms will be made right. 

Will furnish complete description upon request. Here is a 
chance to step in at just the right time when the business is on the 
move. 


Telegraph or address T. E. Dye & Sons, Urbana, Ohio. 


WANTED—A good triple Succotash account. 
A good Shoe Peg Corn account. 
A good Cream Corn account. 
Taylor & Sledd, Inc., Mdse. Brokers. 
Richmond, Va. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Experienced, energetic young superintendent cap- 
able of packing 70,000 cases of Fancy Tomatoes, Southern factory. 
Address Box B.1134 care of The Canning Trade. 


WANTED—To connect with a canned food or merchandise 
brokerage organization in the East as sales manager or branch office 
manager on commission basis. Thoroughly understand the canned 
food and dried fruit business, also general merchandise brokerage 
business. Understand handling principals, wholesale grocers, gen- 
eral and specialty salesmen. Desire permanent connection and will 
appreciate full particulars. 

Address Box B-1121 care of The Canning Trade. 


Chief Technologist with one of the largest concernsin the 
U. S. would like change of location. Highly trained and experienced 
in the bacteriology and chemistry of food and dairy products. Can 
associate technical training with commercial manufacture. Corres- 
pondence strictly confidentia) 
Address Box B-1122 care of The Canning Trade. 


POSITION WANTED—Production man and Chemist age 36 
experienced in Mincemeat, Plum Pudding, Calf’s Foot Jelly. Mar- 
malade, Jams and Jellies desires permanent connection with pro- 
gressive packers 

Address Box B-1126 care of The Canning Trade. 


WANTED--Position as Superintendent. Eighteen years practi- 
cal experience in canning Fruits and Vegetables. Manufacturing 
full line Preserves, Je'lies, Marmalades, cold packed Fruits Fruit 
Salads. Tomato 1roduc‘s. Soups, Kidney. Lima, and Pea Beans, 
App'e and Grape products, Vinegar Mustard, and Olives. Thor- 
ough'y understand machinery and factory production. Can handle 
Ita'‘ian and Polish helpand getresults. A-1 references, available 
January first. 

Address Box B-1131 care of The Canning Trade. 


WANTED—By Superintendent Processor. Now open for po- 
sition;25 years experience packing Peas, String Beans, Tomatoes, 
Evergreen, Crosby, Shoepeg and Golden Bantam Corn, all kinds of 
Berries, Cherries, Peaches, Apples and Apple Sauce, also Kidney 
and Lima Beans. [If interested, 

Address Box B-1135 care of The Canning Trade. 
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Economy | |___CAN PRICES—— 
PLUS EFFICIENCY 


THE BEAR BRAND CAN- 
NERS’ APRON is a great im- 
provement over ordinary aprons. 
It is made of sturdy, durable, 
extremely lightweight, 
rubber-coated fabric, and is ideal 
for men and women in all canning 
and bottling operations. Great 
durability, comfort and efficiency 
mean Maximum protection 
at minimum cost. A reference book for every buyer, broker, 
Medium size, 34" wide by 44" salesman or distributor of Canned Foods 
long, weighs only 16 ounces; the lightest high-grade 
apron made. Send trial order TODAY - and be con- 
vinced of BEAR BRAND superiority. Price only 
$15.00 dozen. Economy, durability and greater com- 
fort guaranteed. Sample of fabric on request. 


Color-Neat Grey 


American 


New 


JOBBERS: Send for Distributors Prosposition 


°lt: AVE you a copy? A letter addressed to 
William M. Gross Room 1358, 120 Broadway, New York 
—_— — _ City, will bring one to you promptly. 


American Can Company 


Continental Can Company, Inc. 


will quote prices on Cans upon 


application. 


GREEN PEA VINERS 


Viner Feeders 
Under Carrier Separators 


“Ask the men who use them.” 
CHISHOLM.SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 


— 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: ({) Thos. J. Meehan & Co. (+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


(*) Iloward E. Jones & Co. 
nned Vegetables 


White Mammoth, No. 2%4..... Out 
White Mammoth, Pevied, No. Out 
Green Mammoth, No. 2%..... 
White, Large, No. 2%......... 
White, Large, Peeled, No. "SK: Out 
Green, Large, No. 2%...... GME 


Toe, Green, Square, No. 2 

Tips, Green, Round, Out 
BAKED BEANSt 


Plain, No. 2...... 

BEANSt 


String, Standard Green, No 10... .... 
String, Standard Cut White, No. 2. .... 
Stringless, Standard, No. 2....... 1.25 
White Wax, Standard, No 2...... ---- 
Limas, Extra, No. 
Limas, Soaked, No. 2.......0..... 
Red Kidney, Standard, No. 2...... 
Small, Whole, No, 1-25 
Standard, Whole, No, 2........... 1.10 
Large, Whole, No. sees 
CORNt 
Std. Evergreen, No. 2, f.o.b, Balto. 1.20 
Std. Evergreen, No. 2, f.ob. Co.... 1.20 
Std. Shoepeg, No. 2, f.o.b. Co...... 1.20 
Std No. Balto... 1.20 
Ex. Shoepeg, tio. 2, f.o.b. Co. 1.40 
Std. Crushed, No, 2, Baltimore.... -95 
Std. Crushed, No. 2, to f.o.b. Co..... _-90 


Ex. Std. Crushed, No. 2.......... 1.00 
Ex. Std. Orushed, No. z. f-o.b. Bal. 1.05 
Extra, No. 2, f.0.b. County 
Extra Standard Western, No. 2.... .... 
Standard Western, No. 2.......... 
HOMINY+ 
Standaird, ‘Spite, — 
Standard, Split, No. 10......... ee 


MIXED VEGETABLES FOR — 


12 Kinds, No. 2....... 
OKRA AND TOMATOESt 
PEAS!— 
No. 1 Sieve, f.o.b factory...... 
f.o.b. Baltimore...... 2.15 
No. 2 Sieve, 2s, f.0.b. factory...... 1.60 
Ke .b. Baltimore. . 1.65 
No. 8 Sieve, 2s, f.0.b. factory...... 1.30 
f.o.b, Baltimore...... 1.40 
No 4 Sieva, for, factory...... Out 


Baltimore Out 
No. 5 Sieve, oy 7. o. b. Balto.. - Out 


E. J. Standards, 1's, No. 4 Sieve.... Out 
E. J. Sifted, 1’s, No. 8 Sieve........ -90 
E. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1.20 
Fancy Petit Pois,, |, See 1.30 


PUMPKIN?{ 
Standard, ae. 3, factory....... 1.15 
Standard, No. 4 
Squash. 


SAUERKRAUTi 


SPIN 
Stand 
Standen, 


Standard, Ne. eee 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Contineed CANNED FRUITS —Continned 
California, No. 214, f.0.b. Coast... .... 1.75 Balto. N.Y. 
California’ No. Seconds, No, 2, in 
SUCCOTASH} Seconds, No. 8, in Water.......... Out 
Balto Standards, 3. Water........ 1.00 91.20 
Green Beans, Green 1.50. Standards, in Syrup........ 1.50 91.40 
With Dry Beans, No. 2.. . 1.35 Out Extra Standards” No. 8, in Syrup.. 1.60 1.50 
THA, cess 1.35 Out PINEAPPLE® - 
New York State... cece 
Bahama Sliced, Extra. No. Out Out 
anama ra a, eee 
Bahama Sliced, Ex. Std., No, 2.... Out Out 
° Bahama Ex. Std, No. 2.... ...-. Out 
Standard, No. 2, f. o. b. county... 1.05 {1.40 Hawaii Sliced, , No. 2% 3:40 3.40 
Standard, No 8, f.0.b. Baltimore... 1.15 1.10 Hawaii Sliced. ‘Standen’, No. 21%4..3.15 3.10 
Standard, No. 8 3, fob 0 County..... ae 1.20 Hawaii Sliced. Extra, No. 2....... 3.89 2.85 
Hawaii Grated Standard, No 1. Out Out 
TOMATOESt{ Shredded, Syrup, No. 10..... Out Ee 
Fancy, No. 10, f.o.b. Baltimore.... Out Out Crushed Extra, No. 10....... 
Jersey, No. 10, f.o.b. Factory...... Out Eastern Pie, Water, No. 8. 
Standard, No. 10, f.o.b, Baltimore.. 5.00 5.25 Eastern Pie, Water, No, 10.. . Out pat 
Standard, No. 10, f.o.b. County.... 4.75 5.25 Porto Rico, No 10.... ercdeia aa 
ersey, 0. MU. 
Ex, Standard No. 3, f.o.b. Balto... Out .... 
Standard, No. 8, f.o.b. Baltimore.. 1.40 1.50 yrup, No. 2............ 
Standard, No. 8, f.o.b. County.... 1.35 1.45 No. ee 
Seconds, No. ta fob Baltimore. .. L8G 1. 
tanda: 3 0. aitimore...... ate 
Standard. No. 2 2. f.0.b. County. 92% 1.00 Red, Syrup, No, 1.. 
ondas, oO. f.o. timore. . Perr PBERRIESS 
Standard 9s, f.o.b. Baltimore...... Out Out Black, Water, No. 
Standard 1s, f.o.b. Baltimore..... .65 -70 Red, Water, No 
Standard 1s, f.o.b. County.........  -65 Black. Syrup, } No, 2.00 
Syrup. 1.80 91.80 
TOMATO PULPt Red, Water, No 9.00 $9.00 
Standard, No. 2 Extra Standard, = 
Standard, No. 60.70 Preserved, ‘No. 12-40 
ra, erved, No. 2..... 620006 
Canned Fruits Standard, No. 2....... 1.65 91.50 
APPLES* ra, Preegrved. - 1.30 1.25 
New York, No. hy 4.00 4.50 10........ 6.50 97.50 
Maryland, No. f.o.b. Baltimore... 1.35 Out n 
Pennsylvania, Ne. 10, f.o.b. Balto.. 3.25 Out Canned Fish 
Maryland, No. 10, f.0.b. Balto..... 3.25 .... Standard, No. 2........ 2.50 2.50 
California Choice, No, 2%4........ 2.75 2.65 Flats, 1 Ib., case 4 37.00 
BLACKBERRIES3 Flats, % Ib, ease 4 doz......... 20.00 
Standard, No 2..... Flats, % Tb......... 
Standard, No, 3...... Out OYSTERS* 
Standard, No. 10..... -50 
Standard, No. 2, Preserved....... 1.70 1.50 Standards 1.50 1.40 
Standard, No. 2, in Syrup........ «+. 91.50 as 
BI UEBERRIES Standards, Out, 
CHERRIESg Red Alaska, Tall, No 
Seconds, Red, No. Red Alaska, Flat, No. 14.. 
Seconds, White, No. 2..... Cohoe. Tall, No. 1...... 
Standard, Red, Water Cohoe, Flat, No. 1...... 
Standard, White, Syrup. No. 2..... ....  «... Cohoe, Flat, No. 
Extra Preserved, No 2..... oe Pink, Tall, No. 1.. iG 
Red Pitted, No. (Out Tall. No. 
Sour Pitted Red 10s, 
GOOSEBERRIESS Mediuma Red, 160 
Mes GOO Wet or Dry, No 1% 1.15 
California Choice, No. 2 
California Stand., No. 2% ¥. C. 2.00 1.95 SARDINES— Case 
F. O. B. Eastport, Me., 1923 Pack. 
Extra Sliced Yellow, No 1........ 1.40 91.50 coos 4,95 
Standard White, No. 2............. Out Out Tomato, sees 
Standard Yellow, No. 2........... +++. _Out % Mustard, Keyless .............. ++. 4.50 
Extra Standard Yellow, No. 2..... 91.50 % Mustard. Keyless 5.15 
Seconds, White, No. 2............. Out {1.10 California, per case. 
Standards, Yellow, No 1-7 12.85 Oval, No. 1. 4.30 
Extra Standard Yellow, No. 8..... 2.00 2.20 TUNA FISH—Whit, per Case 
Selected Yellow, No. 8..... California, ...... sees 
Seconds, White, . 1.60 Out ee ware 
— No. 8 California, 4s, Blue Fin.......... .... 8.50 
Pies. Unpeel 4 aliforn: 


Balto. N.Y. 
4.40 
Green, Medium, No, 2%........... Out 8.70 
Green, Small, No 2%............ Out 3.50 
Tips, White, Square, No. 2%...... Out .... 
-80 
1.40 
1.45 
44.00 
41.00 7 
4.90 
11.30 — 
41.10 
1.10 
1.05 
1.15 
1.20 
1.25 : 
1.40 
-95 
90 
1.00 
Out 
1.25 
3.00 
1.00 
5.00 
| 11.20 
| 11.75 
1.60 
91.75 
71.30 
1.30 
91.30 
Out | 
Out 
Out | : 
Out 
Out 
1.20 
14.00 
Standard, No 10 3.75 
1.00 1.05 
40 1.35 
45 1.45 
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BALTIMORE, JANUARY 28, 1924 


WEEKLY REVIEW 


HE PLAN ADOPTED—The great battle of Buffalo has 
been fought and won. Won by the canners, it is claimed 
by the committees of canners and others, and won by the 

jobbers, it is claimed by other canners, principally those who 
wanted no sort or kind of compromise on the question, but stood 
on their right to name the terms upon which they would sell 
their goods. So, at least so far as winning is concerned, all 
hands ought to be very well pleased; and if buying has been 
suspended awaiting this decision, it ought now to begin with a 
iush. But why this division of opinion, this uncertainty? 

You may find it stated in the Buffalo Convention News page 
—and so discover it for yourself. It all depends upon the view- 
point; but possibly it more particularly depends upon the indi- 
vidual canner. Briefly, the wholesale grocers accepted the Ware- 
housing Plan as covering all goods while in their warehouses. 
But where a retail grocer may find a single can, instead of put- 
ting it through the involved process of sending it to the Zonal 
Warehouse, the pure food man may destroy it. In fact, the pure 
food men were prepared to refuse to go to this trouble if it had 
been demanded. So in order to help out the pure food men and 
save the Plan for the great bulk of all canned foods, this point 
was conceded. Then the wholesale grocers asked to be covered 
on such losses, and after more discussion the Conference Com- 
mittee decided to draft a clause covering this concession; and 
that clause stated that, separate and distinct from the first de- 
cision (adopting the Plan), it might be arranged between buyer 
and seller at time of sale to reimburse for these small claims 
upon an agreed percentage allowance, or to settle at end of a 
stipulated period. On the one side it is claimed this concession 
does not weaken the Plan; on the other side, that the concession 
annuls the whole Plan and leaves the swell allowance question 
just where it was, or, even worse, that it makes the position of 
the wholesale grocers even better than they asked. These latter 
contend that the jobber will now demand % or % of one per 
cent to cover these small claims, and that all claims will, in the 
future, come from the small retail grocer. 

It was contended, in asking for this concession, that these 
claims were so small and insignificant that it could make no 
difference to either side. What we cannot understand is, that 
unless these great wholesale grocery firms measure, in stature, 
about as high as a gnat’s eyebrow, and if they are honest in 
their statement that such claims are mere trifies, why they 
shouldeask for reimbursement for the trifie! If the proposition 
had been to pay these single-can-retailer losses in German 
marks, we presume these great princes of trading would have 
insisted upon change from a single mark. But not much more 
can be said of the canners who listened to this pleading for a 
few pennies and granted it; that is, until you think just a little 
farther, and then you begin to realize that there was decidedly 


more behind the request than the “trifle” mentioned. In any 
event the question is settled, it would seem. 


ROPAGANDA—There is a widespread effort—a propa- 
ganda—to make all canners believe that all other canners 
are selling futures freely on a percentage allowance basis. 

Names of leading canners are mentioned as having sold 1924 
goods on this basis, the idea being that when the smaller can- 
ner learns this he will become indignant and cvensent to sell also 
on the percentage allowance basis. It is not possible to chase 
out every one of these totes, but what we have investigated have 
proved to be pure, unmitigated lies, or the propagandists, hav- 
ing been able to inveigle some unfortunate canner into such a 
contract, are multiplying that sale—by old Dame Rumor—into a 
common practice. 

We have personally talked with a very large number of 
canners from many sections, some of them large and some small 
canners, and whereas we had previously understood that the 
sales of futures; excepting peas, had been very slow and of 
small moment, all of these canners say that the buying of futures 
has been unusually active in corn and tomatoes, as well as peas, 
and every one of them said that in not one single instance had 
a buyer asked for the percentage allowance clause! A large 
Utah canner said that he had not sold a can of future tomatoes, 
but that the buyers had taken his entire expected pack (nearly 
100,000 cases) away from him, and that he was out of the mar- 
ket and refusing further offers—and not a case was sold nor 
asked for under percentage allowance. Wisconsin pea canners— 
many of them—said they were sold up on futures, and had never 
been asked to grant the percentage allowance. Indiana is said 
to be well sold up on 1924 tomatoes—all under old form contracts. 

Note two things from this: the buyers are taking futures, 
and, secondly, the canners are not selling under percentage allow- 
ance contracts—and don’t be misled. Most of these canners 
whom we interviewed are located in the West or Central West, 
and most of this trouble is coming from the New York market. 
No one seems to doubt that that set of buyers is demanding the 
percentage, or, worse still, the allowance on return of label. But 
at the Conference Mr. Arthur Williams is said to have granted 
the justness of the canners’ demands to know why the goods 
spoiled, and to have endorsed the Warehouse Plan for jobbers’ 
stocks. And it was agreed by both sides to avoid all propaganda 
for or against the Plan. In fairness it must be said the propa- 
ganda above referred to was started long before this agreement. 


HE MARKET—If there are any weak-kneed canners hold- 

[ ing goods, none of them was at the Buffalo Convention. 
Everyone is a firm believer in better buying and better 
prices. There were inquiries as to whether or not future prices 
had been named on tomatoes, and we presume there were many 
future tomatoes sold this week; but nothing much has been heard 
of price. Canners at the Convention, at least, feel that business 
will be very brisk, that the country is eating canned foods, and 
will need all that the canner can produce. And if they produce 
quality goods, we are inclined to agree with them. 
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Of course, there is much talk of the packs being overdone 
this coming year; but there are always big packs of all kinds 
of goods in January and February. And as foolish as it may 
seem, there are always canners who sell futures on these heavy 
January and February packs! Until the big packs are produced 
don’t discount your prices on them. Wait until August and 
September arrive before cutting prices, at least. 


NEW YORK MARKET 


Hudson Street Has Moved to Buffalo for Week—The Convention 
Is Reported to Be a Record for Future Business This 
Year—A Canners’ Market—Maine as a 
Pea Canner—Future Tomatoes. 

New York, January 23, 1924. 
By “New York Stater,” 


Special Correspondent “The Canning Trade.” 


ARKET at Buffalo—Hudson street, to all intents and pur- 
M poses, has moved to Buffalo for the week, and the local 

market has slackened off, as many of the leading opera- 
tors are out of town. With the question of swells settlement 
scheduled for a thorough going over, buyers, in many instances, 
decided to hold off the market until some adjustment satisfac- 
tory to both canners and wholesale grocers was made. 

A Compromise—Reports from Buffalo herald the “compro- 
mise” which the canners and jobbers have arrived at, but a 
perusal of the agreement reveals that most of the conceding was 
done by the wholesale grocers. Arthur P. Williams, chairman 
of the Canners’ Conference Committee of the National Whole- 
sale Grocers’ Association, after attending the joint session at 
which the agreement was reached, said: “The jobbers have con- 
ceded the Zone Warehouse Plan for large blocks of swells in 
jobbers’ warehouses. In return the canners are to make a fair 
percentage allowance for swells in the hands of retailers which 
cannot be returned. This, in substance, was the tentative set- 
tlement of the most difficult problem the canners and grocers 
have had to contend with in many years. It was shown that 
the swells allowed to retailers represent about 80 per cent of 
the average swell losses of jobbers, so that the percentage as 
outlined by the jobbers in their official bulletins will be modified 
and all swells from warehouse stocks will be allowed for in full.” 

Record for Business—The Convention is reported to be a 
record for future business this year, and much of the business 
which has been held back pending settlement of the swells allow- 
ance controversy has been released. The attendance of whole- 
sale grocers at this year’s Convention is large. 

A Canners’ Market—Getting back to actual market condi- 
tions, it appears to be a sellers’ market practically all along the 
line. Wholesale grocers are badly in need of supplies, and the 
shortage will become more acute as the spring comes on and the 
consuming demand picks up- : 

Future Tomatoes—Indiana packers have booked considerable 
business on future tomatoes, the sold-up condition of the market 
for spot Indiana tomatoes having stimulated futures buying. 
Canners are reported booking as follows: Standard 1s, 67%4c; 
2s, $1.00; extra standard 2s, $1.05a1.10; fancy No. 2s, $1.30a1.35; 
No. 8s standard, $1.40; extra standard, $1.45a1.50; fancy, $1.75; 
No. 10 standards, $4.50; extra standards, $4.75 to $5.00. Indiana 
tomato canners generally sell their product as “hand-packed.” 

Future Maryland Tomatoes—Maryland tomato packers quote 
futures at 57%4c for standard 1s, 87%c for 2s, $1.27% for 3s, 
and $4.00 on 10s, f. o. b. Peninsula factories, on 100 per cent 
delivery contracts. Packing costs have advanced, and canners 
are not just certain as to just what all of their supplies and 
raw tomatoes will cost them. « In view of this condition it would 
seem that canners might exercise unusual caution in booking 
on 100 per cent delivery contracts this season. 

Fruit Buying Begins—There has been quite a good inquiry 
for California canned fruit for spot shipment from the Coast 
during the past week. The demand for canned fruit has been 
lagging this season, but is beginning to pick up locally as the 
cold weather drives the cheap fresh fruits from the market. 
California canners have only limited quantities of fruits to 
offer, and they are maintaining the market on a firm basis. 
The situation among Northwestern fruit canners is also reported 
to be very strong at this time, with the pack of 1923 well cleared. 
One or two venturesome Northwestern canners have already 
named opening prices on 1924 pack canned fruits, but the ma- 
jority of the packers are not yet willing to make known their 
price views for the coming season. . 

Pea Canners Withdraw—Several Wisconsin pea canners are 
reported to have already withdrawn from the market on futures, 


THE CANNING TRADE 


having booked sufficient business to take care of their antici- 
pated production. Last year at this time, it will be recalled, the 
packers were just coming into the field with their opening prices. 
The market on standard 5s sweets and 4s Alaska is reported 
firm at $1.10 for straight cars, with $1.05 bid. Most canners are 
insisting upon their buyers taking a rather liberal percentage 
of standards along with their purchases of the choicer siftings. 
It is expected that the close of the Convention will find many 
more pea canners withdrawn from the market. 

Maine as a Pea Canner—Maine canners have already con- 
tracted for double the amount of pea acreage purchases last 
year, and it is thought that the packing of Maine peas, under- 
taken in an experimental way last year, will be developed this 
season. 

Corn—Maine canners are not yet ready to talk future corn, 
they say, and no prices have been named. Minnesota corn is 
reported to be selling well on future contracts at $1.30 for fancy 
Crosby. Fancy Illinois Country Gentleman is quoted at $1.30, 
with Wisconsin pack at $1.25, and Iowa at $1.20. Southern corn 
canners are beginning to talk futures. It is expected that Mary- 
land and Delaware will pack more Bantam and fancy yellow 
corn this season than ever before. The market for spot South- 
ern corn remains quiet, ranging from 92% to 95 cents per dozen, 
cannery. 

Salmon Quiet—Spring buying of canned salmon has not 
yet gotten under way in any volume, and Seattle holders quote 
the market unchanged at $2.25 on reds, $1.25 on pinks, and $1.20 
for the small lots of chums which are still to be had. It is ex- 
pected that there will be considerable buying from the Southern 
jobbing trade for spring requirements. 
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Firm Tone in the Canned Tomato Market—Buyers are More 
Inclined to Buy Futures—There Is Only a Fair Season- 
able Demand for Corn—Peas Well Sold Up— 
Trading in Fruits Is Light. 
St. Louis January 24, 1924. 
By “Missourian,” 
Special Correspondent “The Canning Trade.” 


USINESS varies daily in the canned foods market here. One 
day buying is fairly satisfactory, while the next there is 
comparatively little business being done. The week’s busi- 

ness, however, counts up quite well, because jobbers are com- 
mencing to buy after their inventories have been completed, and 
they know what they have on hand and what they must have. 

Buyers are more inclined to buy futures than they have been 
doing, but because canners are inclined to place too high values 
on their packs, most of the buying is on a hand-to-mouth basis. 
It has been remarked by distributors here that if the grower and 
canner would work more in harmony with the jobber there would 
be a right good business and everyone would be making more 
money. 

Tomatoes—There is a firm tone in the canned tomatoes mar- 
ket. They are always in demand, and buying is being done in 
a small way, and the volume reaches normal proportions for this 
time of the year. There has been a restriction in business to 
some extent, and the trade is awaiting for some real selling on 
the part of the packers before buying in larger amounts. The 
Southern market is unsettled. Canners do not care to grant in- 
side prices, and distributors are not willing to buy freely at 
present prices. When spot stocks are obtainable cheaper than 
the prices at the factory, it has a tendency to curtail buying 
in the country. Canners are said to be negotiating with farmers 
for raw stock under contract for this summer, but the market 
has not been established in the Tri-States. The local trade in 
tomatoes as well as other canned foods seems to be waiting 
until after the convention before going into the market in a 
big way. No. 2s and No. 8s seem to be in better jobbing de- 
mand to fill gaps in stocks, but not so much for speculative pur- 
poses. Packers are making no efforts to push sales. While Tri- 
State statistics indicate that a considerable stock of the 1923 
pack is still in the country, brokers have not found any large 
individual holdings. The short age of the Indiana pack and 
other Middle Western States undoubtedly resulted in a diver- 
sion of a large part of the 1923 output of the South into that 
territory. 

Corn—There is only a fair seasonable demand for corn. 
Buyers are favoring standard grades from the South and West. 
Narrow grain Western corn is being bought in place of the de- 
pleted stocks of Maine corn. Fancy is scarce and the offerings 
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are not free except at full prices. Standards are moving well 
at retail, and this causes continued replacements. Packers are 
not pressing sales because of their light reserves. The cheap 
line of standards are usually off grade, while fancy lines below 
full quotations are often defective. 

Peas—The market will be well sold up on peas of the old 
pack is the consensus of opinion here. The spot situation is 
much stronger than it has been. There is a tendency toward 
higher levels in many sought sizes. Business in futures is in 
seasonable volume, with greater difficulties developing in the 
placement of assortments, which include more than 35 per cent 
of standards. The big future trading in certain varieties and 
sizes of Wisconsin and York State is said to have been done, 
although considerable business is usually placed after the middle 
of this month. Many jobbers are after lines they cannot get 
at their figures. This is no surprise, because packers of Wis- 
consin peas refuse business except in desired assortments and 
at list prices. A jobber said here today: “Before full deliv- 
eries of sweet peas were made last fall buyers were seeking new 
prices. Some placed business in peas subject to prices not yet 
named. It is understood that this early business ran into con- 
siderable volume, and as buyers’ contracts were offered freely 
well in advance of the ‘regular’ time for purchasing, packers, 
in the opinion of large factors, were ‘spoiled.’ There is still 
a volume of business which has not yet been placed and among 
packers who have not yet withdrawn entirely, assortments of 
50 per cent high grades to obtain standard at all, are not un- 
common. Advances following the canners’ convention are in 
prospect.” 

Spinach—New California spinach will soon be shipped. Sam- 
ples indicate the quality is about the standard for fall pack. 

Succatash—Spot holdings of succatash are light and the 
demand fair. Most distributors ran short of this item during the 
early winter. 

Fruits—Trading in California fruits has been light, although 
there has been a fair movement of stocks of California fruit re- 
cently. Stocks of all grades in the hands of distributors are 
sufficient to meet any reasonable requirement for perhaps 90 
days to come, if not longer, and prices prevailing are far below 
replacement costs, with liberal offerings and a demand far below 
normal for this season, If there has been a slight improvement. 
in the general trade interest in peaches, apricots, pears and 
cherries, it has not taken form in actual turnover of stocks, for 
the most attractive offerings have gone begging for nearly a 
fortnight. 

The Government was justified in seizing 19,200 cans of 
spoiled salmon found on the shelves of some retail groceries and 
in several wholesale grocery houses here in the 16 days’ period 
ending March 29 last, a jury in the United States Federal Court 
decided this week. The salmon were shipped here by the North- 
ern Pacific Trading and Packing Co., of San Francisco, and 
analysis by the Bureau of Chemistry, United States Department 
of Agriculture, showed the food was putrid. In his charge to 
the jury Judge Faris said: “You are not supposed to consider 
whether people can eat putrid food. That is not the point. What 
may be unutterable filth to you may be atter of roses to a 
Siwash Indian.” 

Canning industries in the Missouri and Arkansas mountain 
region give indications of activities greater this year than in 
the last five years of rapid growth. Canning factories have been 
established in almost every town north of Cotter, Ark., on the 
White River Division of the Missouri Pacific Railroad. Toma- 
toes make up a larger amount of the production. Corn, beans, 
sweet potatoes and fruits are also canned. 
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Royal F. Clark Elected President National Canners’ Association 
—He Succeeds James A. Anderson—Warehouse Plan 
Has Been Adopted by Compromise Between 
the Wholesale Grocers and Canners 
at Buffalo Convention. 
Chicago, January 23, 1924. 
By “Wrangler,” 
Special Correspondent “The Canning Trade.” 
ELL!! The good old Western Canners’ Association has fur- 
H nished the National Canners’ Association with another 
president in the election of Royal F. Clark, of Beaver 
Dam, Wisconsin. 
He earned his spurs as president of the Western Canners’ 
Association and made a fine record. He will prove the value 
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of his experience as president of the National Canners’ Asso- 
ciation. He has also made a good, forceful and resultful Chair- 
man of the National Canned Foods Week Committee, and is a 
strong and interesting speaker. 


_ As I once heard a man say, “he has got salt in his tongue,” 
which means that what he says is never insipid or tasteless. 
He studies his subjects and knows what he is saying and how 
to say it, and is always full and bubbling over with a knowledge 
of the matter. “Out of the abundance of the heart the mouth 
speaketh” is the way it is described in the Bible, and the de- 
scription has never been improved upon. 

He succeeds James A. Anderson, who has made a fine record 
and who is a Western Canners’ Association graduate, being one 
of the directors of that Association at the present time. The 
position of president of the big National Canners’ Association is 
very exacting, and the duties and activities take almost the en- 
tire time of the man who holds it. 

It ought to be a salaried position, for otherwise some of our 
ablest canners, who are not financially able, could not afford to 
aspire to the position. To ask a canner to accept such a position 
and devote practically his whole time to it, as has come to be the 
case, is an imposition and should not be done. 


We will now have to have a canner for the chairmanship of 
the Canned Foods Week Committee to succeed President Clark, 
and he should be of good timber and a sacrificing disposition, for 
that is also an honor that means the devotion of much time and 
personal sacrifice. 

I understand that the Warehouse Plan has been adopted by 
a compromise between the wholesale grocers and the canners 
at the Buffalo Convention, and if that is the case, retiring presi- 
dent James A. Anderson has built a place for himself in the 
Hall of Fame of the Canning Industry, for he and Frank Gorrell 
and others worked very hard to secure a trial for the plan, and 


in the face of powerful opposition from within and without his 
associations. 


It took courage of the highest order—moral courage—to 
fight that battle. It is a step forward in the progress of the 
canning industry which should have been taken years ago and 
cone which places the industry high upon a pedestal of public 
confidence of wholesomeness, safety and esteem. 

There is no news here in relation to canned foods. The 
market is deserted by all, or most all the big buyers, and most 
of the more important brokers, for they are all at the Buffalo 
Convention, having a good time, I hope. 

I could not go, as I had caught a deep cold and am at an 
age where I must be careful and take few risks. A big con- 
vention at this time of the year is always dangerous, as are all 
crowds and crowded sleepers. 


Then, my youngest daughter, now grown, and who has chil- 
dren of her own, but who many years ago used to sit upon my 
lap and intimate that a smooth dime could be used in her infan- 
tile financial plans to advantage, and when I came across with 
it would hug me with such sincerity that it made me feel like 
a philanthropist, was in the hospital recovering from an opera- 
tion, and would have felt aggrieved if I had left the city. She 
has been taken home entirely recovered today, for which I am 
deeply thankful. 


If none of you fellows have never taken a kiddie on your 
knee and bought that philanthropic thrill with a dime or even a 
nickel, try it once. It beats the world and there is nothing like 
it. If you haven’t any kiddies of your own, try it on someone 
else’s kiddie. It works pretty well that way, but not quite so 
well as with your own brand and label. 


It is evident to you and everyone else from this palaver that 
I am writing that there is no news about canned foods in this 
town this week. 

Indiana has named some tentative prices on the 1924 pack 
of canned tomatoes—70c for 1s standard, $1.00 for 2s standard, 
and $1.40 for 3s standard, all f. 0. b, Indiana. I learn that there 
have been a few contracts made at those prices, guaranteed 
against canners’ prices for the season. 


It is getting more and more difficult to sell Maryland toma- 
toes in this market all the time. Our buyers all want extra 
standard quality, largely for their own labels, and Maryland 
packed but few of that grade this season, at least they are not 
offered by the brokers. Then, Maryland canners are not willing 
usually to sell on approval of sample, but insist in selling on 
grade, and Maryland canners are usually very reluctant to sell 
for buyers’ labels, and all these restrictions and hindrances con- 
spire to hold the business in the West even at considerably 
higher prices. 


January 28, 1924 


CALIFORNIA MARKET 


vrougnt Conditions Continue to Prevail—Irrigation Is Being 
Practiced—Annual Meeting Alaska Packers’ Association 
—Annual Meeting Pear Growers’ Association— 
Annual Meeting of the Cherry Growers’ 
Association—Recent Suits. 
California, January 19, 1924. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


ROUGHT conditions continue to prevail in California, with 
B conditions becoming acute in some sections of the State. 
Irrigation is being practiced in some places, an unheard- 
of-thing for the month of January, and farm operations are be- 
ing greatly delayed. Fresno, in the heart of the San Joaquin 
Valley, has had less than one inch of rain for the season, while 
Sacramento, in the Sacramento Valley, has had less than three 
inches, California, as a whole, has had less than one-third the 
normal precipitation to date, and the snowfall in the high moun- 
tains is negligible. Should spring rains be heavy and well dis- 
tributed, late crops might make a normal yield, but a scarcity 
of water for irrigation is inevitable. 

The drought is having quite a marked effect on the demand 
for canned spinach of the 1923 pack, and buyers are picking up 
such lots as are obtainable. The acreage this year promises to 
be light, and should dry weather continue much longer, a very 
marked decrease in the size of the pack will result. Fall pack 
spinach is in demand and seems to be above the standard usually 
set for this pack. Prices are firm at $1.25 for No. 2%s and at 
$4.75 for No. 10s. 

California canned tomatoes are still in fair supply in this 
market, but there has been no change in prices since the publi- 
cation of the 1923 pack statistics. The output was rather larger 
than was expected, owing to the dry fall, but the demand has 
been good and no one has excessively large holdings. Other mar- 
kets are well cleaned up, and quantities of California tomatoes 
are being shipped to the Atlantic seaboard. Quotations in this 
market are on the basis of $1.15 for No. 24% standards, although 
it is possible to pick up stocks from small packers at a slightly 
lower figure. 

The export demand for California canned fruits has shown 
more life of late and sales have been made for shipment to coun- 
tries that have been out of the market for some time. Germany 
has bought quite freely of dried fruits and has ordered some in 
the canned form, while Great Britain has also come into the 
market. Yellow cling peaches are getting short in standards 
and are quite scarce in seconds. In fact, the lower grades of all 
fruits are in light supply. 

The most marked demand in canned salmon seems to be for 
pinks, with the market firm at $1.25. At the present rate of 
consumption it is held that available stocks of all grades will be 
cleaned up before stocks of new pack fish are available. 

The annual meeting of the stockholders of the Alaska Pack- 
ers’ Association was held at San Francisco, Cal., on January 15, 
and President William Timson reported that business during 
1923 had been fully as satisfactory as during the preceding 
year. Cannery operations yielded a profit of $344,747, while 
miscellaneous and insurance fund earnings amounted to $695,- 
049. The assets of the company showed an increase from $12,- 
492,573 to $13,148,772; inventories moved up from $4,385,936 to 
$4,631,190, and insurance fund investments totaled $2,769,225, as 
compared with $2,672,750 in 1922. The Association operated 


’ thirteen canneries in Alaska and one on Puget Sound during 1923 


and made the following pack: 


Cases 


President Timson advised the stockholders in his annual 
report that market conditions for canned salmon were fully as 
satisfactory in 1923 as in 1922, especially in the United States 
and in Australasia. The continued financial and industrial dis- 
turbances in Europe still have their detrimental effects on busi- 
ness, he said, although to a markedly less degree. 

At the election of officers, which brought the meeting to a 
close, all the former officers and directors were re-elected, with 
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the exception that L. E. Wood was: made a director, succeeding 
R. L. Pratt. Mr. Wood is a vice-president of the California 
Packing Corporation and a director in the Canners’ League of 
California, and his election to the directorate strengthens the 
bond between the Alaska Packers’ Association and the California 
Packing Corporation. 

_ The annual meeting of the California Pear Growers’ Asso- 
ciation was held at San Francisco, Cal., January 15, with about 
two-thirds of the membership of 1,313 represented. The annual 
report of President Frank T. Swett showed that, while the price 
of canning pears was the lowest since the organization of the 
Association in 1917, the prices received for shipping fruit were 
comparatively high. Officers were chosen at the meeting as fol- 
lows: President, Frank T. Swett; vice-president, Peter J. Huth; 
secretary, F. A. Edinger, and directors: J. E. Bergtholdt, F. W. 
Dorn, Alfred L. Brown, R. C. Dorsey, F. A. Edinger, James F. 
Elliot, Peter J. Huth, H. M. Miller, E. C. Rand, Frank T. Swett 
and F. A. Wilcox. 

The California Cherry Growers’ Association held its annual 
meeting in the Underwood Building, San Francisco, Cal., on 
January 17, and a decision was reached to make a vigorous cam- 
paign for new members. The membership is now in the neigh- 
borhood of seven hundred. The officers chosen at the recent 
meeting are as follows: President and manager, F. W. Maddox; 
vice-president, E. A. Smith; sceretary, C. S. Long, Jr.; assistant 
secretary, A. C. Kramer; treasurer, W. W. Monroe; directors: 
F. W. Maddox, E. A. Smith, N. F. Coombs, A. C. Booth, F. T. 
Swett, C. Leland, A. R. Thomas, T. D. Bryan and C. S. Long, Jr. 

California canners and growers are much interested in the 
suits heard recently in the Superior Court at Modesto, Cal., with 
Superior Judge Howard Peairs, of Bakersfield, presiding, the 
suits involving the alleged violation of a fruit contract. . The 
suits were brought by the Pratt-Low Preserving Co. against Dr. 
C. W. Evans, charging violation of contracts to deliver peaches 
grown on his orchards near Ceres. One suit asked for damages 
in the sum of $105,120 and was based on a contract entered into 
by the grower and the company in 1916, whereby the peaches 
grown on a forty-acre tract were to be delivered to the canning 
company for a period of ten years. The complaint alledged that 
Evans delivered the crops grown in 1917 and 1918, but refused 
to make deliveries in 1919, claiming that he had sold the prop- 
erty to a relative. The other suit is for damages amounting to 
more than $600,000, and is based on a ten-year contract to de- 
liver cling peaches grown on a one hundred and forty acre tract. 
The complaint sets forth that the grower failed to deliver any 
of the crop the first year the contract was in effect, or any sub- 
sequent crops. In the decision handed down Judge Peairs ruled 
that the contract was binding and advised that the only matter 
to be decided by the jury was the amount of the damages. 

The Associated Grocery Brokers of San Francisco recently 
held their annual meeting at the Commercial Club and elected 
officers as follows: President, William Olney; vice-president, 
Frank K. Brown; treasurer, William G. Goldberg; secretary, 
William J. Boradori. These officers, with Frank Weyman, con- 
stitute the Board of Directors. 

The Lang & Stroh Co., San Francisco brokers, will shortly 
move to 104 Davis street, where Haas Bros. were located for 
many years. 

The Meyer & Phillips Co. has opened offices at 112 Market 
street, San Francisco, Cal., and has engaged in the brokerage 
business, specializing on canned products. 


TRADE-MARKS DEPARTMENTS. 


Conducted by National Trade-Mark Company, 
Washington, D. C. 


The following are trade-mark applications pertinent to our field 
pending in the United States Patent Office which have been passed for 
publication and are in line for early registration unless opposition is 
filed promptly. For further information address National Trade-Mark 
Company, Barrister Building, Washington, D. C., trade-mark spe- 
cialists. 

As an additional service feature to its readers, this journal gladly 
offers to them an advance search free of_charge on any mark they 
may contemplate adopting or registering. You may communicate with 
the Editor of this department, or send your inquiry direct to the Na- 
tional Trade-Mark Company, stating that you are a reader of his 
journal. 


Aunt Sally. No. 186,666. 
Grocery Co., Portage, Wis. 
fruits, jellies, etc. 


Portage Wholesale 
For canned vegetables, 
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Avondale. No. 184,926. The Kroger Grocery & 
Baking Co., Cincinnati, Ohio. For canned fruits, veg- 
etables, fish, etc. 

Flower Girl. No. 185,025. Mallott, Johnson Co., 
Chicago, Ill. For canned vegetables, canned fruits, 
canned fish, etc. 

Captain Kidd. No. 187,347. Rochelle Canneries, 
Inc., Rochelle, Ill. For canned vegetables. 

GOLD BOND. No. 182,204. Isaac Epstein, New- 
ark, N. J. For canned sardines. 

Jimmy. No. 185,609. Northwest Fruit Prod- 
ucts Co., Salem, Ore. For canned fruits, canned ber- 
ries. 

LAKEVIEW. No. 185,026. Mallott, Johnson Co., 
Chicago, Ill. For canned vegetables, canned fruits, 
canned fish, macaroni, spaghetti, noodles, evaporated 
milk, olives, coffee, etc. 

MIAMA. No. 186,334. Shaffer Stores Co., Al- 
toona, Pa. For canned corn and peas. 

OREGON TRAIL. No. 187,340. Oregon Can- 
ning Co., Portland, Oregon. For canned fruits and 
canned berries, 

POINTER...No. 187,058. Hunt Brothers Pack- 
ing Co., San Francisco, Cal. For canned fruits, veg- 
etables, fish, etc. 

SWEET CLOVER... No. 182,667. Northern Pack- 
ing Co., Grand Forks, N. Dak. For ham, lard, bacon, 
sausage, salt pork, etc. 

VITOMEN. No. 182,025. Vitomen Cereal Co.. 
Tacoma, Wash. For breakfast cereal. 

Representation of a rabbit. No. 163,989. The Tin 
Decorating Company, Baltimore, Md. For butter, ce- 


Your offerings 


Howard E. Jones & Company 


406 Water Street, Cor. Custom House Avenue 
Brokers CANNED FOODS 


BALTIMORE, MARYLAND 


Canners Write or phone us—Plaza 3464-3463. 


THE CANNING TRADE 


January 28, 1924 


reals, vegetables, fresh, dried, preserved and canned; 
fruits, fresh, dried, preserved and canned; flour, cake, 
bread, macaroni, spaghetti, chewing gums, candies, ice 
cream, milk and edible oils. 


Milestone Farm. No. 162,382. Ralph E. Conder, 


‘Southborough, Mass. For live and dressed poultry, 


live stock, fresh vegetables, fresh fruits, canned fruits 
and vegetables, fresh milk, fresh cream, butter, 
cheese, candy, etc. 


Koto. No. 186,711. Goto Trading Co., Ltd., New 
York city. For canned crab meat. 


Solar. No. 174,188. The Jos. Carneau Co,, Inc., 
New York City. For canned fish. 


Devotion. No. 179,141. Empire State Canning 
Co., Rome, N. Y. For canned fruits and canned veg- 
etables. ~ 


Mel-o. No- 186,025. Plymouth Canning Co., Ply- 
mouth, Wis. For shelled cooked canned peas. 

Takewell. No. 170,286. Gristede Bros., Inc., New 
York, N. Y. For canned peas. 


Starling. No. 164,943: The Pederson Mercantile 
Co., Moorhead, Minn. For canned vegetables and 
canned fruits. 


Springwater. No. 185,056. Springbrook Canning 
Co., Springbrook, Ore. For canned fruits, canned 
berries and canned vegetables. 


Sasco. No. 179,335. The S. A. Smith Co., Gary, 
Ind. For canned foods. 


Cobcut- No. 187,459. Haas-Lieber Grocery Co., 
St. Louis, Mo. For canned corn. 
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SUPPLIES 
824 MAIN ST. CINCINNATI.O.U.S.A. 


Stevenson & Company, Inc. 


Can making Machinery, 


Dies and Machinery made to order. 


601-7 S. Caroline Street, - 


Baltimore, Md. 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


= 
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Ship Your Canned Goods 
in These BETTER BOXES 


H & D Standard Canned Goods 

Boxes are the perfect con- 
tainers for all canned goods shipments, 
Millions of cans have been shipped in them. 
to all parts of the country and _ they have al- 


ways arrived unscratched, undented and in- 
tact destination. 


A SAVING IN COST 


$3,112,010.42 


has been returned over a period of 
sixteen years, to the Canners who 
have been carrying their fire insur- 
ance with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


For information, write 


LANSING B. WARNER, Inc 


155 E. Superior St., 
CHICAGO, ILLINOIS 


H & D Standard Canned Goods Boxes are 
strong, lightweight and inexpensive. They 
come folded flat for. easy storage, yet are 
instantly assembled for packing. A trial 
order will convince you of their superitority. 


A D Corrugated Fibre 
Shipping Boxes 
Write us Today for Samples and 
Prices Stating Quantity Required 
and Sizes and Number of Cans to 
the Box. 
The Hinde & Dauch Paper Co., 
Member Canning Machinery 


- & Supplies Assn. 
800 Water St. Sandusky, Ohio 


Canadian Address; Toronto 
King St., Subway and Hanna Ave 


Officially endorsed by National Canners Association 


Canners Seeds 


For prompt shipment or future contract 


Peas, Beans, Corn, Beet, Tomato, Cabbage 
All seed pans for the pickling trade 


Growing Stations Throughout America 


DETROIT, MICHIGAN JEROME B. RICE SEED CO. 


CAMBRIDGE, N. Y. CAMBRIDGE, N. Y. 


LIGHTNING Box SEALER 


Patented Nov. 5, 1918 


c-8-UNIT $210 c-4-uNiT $115. 


Above Prices are Freight Prepaid to Destination. 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Adjustable to a wide range af sizes. Descriptive matter. 
on request. 


ModlC.eU:it McSTAY MACHINE CO., Manufacturers 


Capacity 300 per hour m \% 515 Van Nuys Building, me Angeles 
with one operator = 
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e design may be beautiful and 
the inks of the best quality but — 
if the paper isn’t label 
will not be right. © 


good label must a 
foundation---fine paper. [tmust 
be paper that will stay white with 
age and it must be the right fin- 
_ ish for color printing purposes. 
Also it must have the strength 
andtextureto give maximum pro- 
duction on labeling machines. 


We test every lot of paper we © 
receive to make sure that it ful- — 
~ fills all these requirements. We 
nothing but the best quality 
of coated and uncoated papers 
made for us on our order and 
lways by the same formula. 


On this foundation we build--- 
_ with the taste and skill of long 
experience---labels that help sell 


Sea 


iz 


TRADE MARK BUREAU 


We maintain a bureau of brands 
_ and trade marks for the benefit 
of our customers. Write us for 
The service is free. 


THE U.S. PRINTING 
LITHOGRAPH CO. 


CINCINNATI BALTIMORE 
439Cross St. 


Selniee 


THE CANNING TRADE 


January 28, 1924 


SMILE AWHILE 


A THOROUGH RE-FORWATION 
Nash—I hear Mrs. Ringler reformed the man who had tried 
to rob her. 


Spintler—Yes, she made his pug nose a Roman, knocked 
his chin back to his Adam’s apple, concaved three of his ribs 
and curvated his spine. 


WASTE 
In a little backwoods town an itinerant salesman, undeterred 
by the extreme poverty-stricken appearance of one house, tried 
to sell the head of the family a certain article. He got the reply: 
“Say, I only spent one dime in all my life for foolishness. 
An’ that was for a pair of socks.” 


THE GOOD OLD DAYS 

The honeymoon in the Garden of Eden was drawing to a 
ng and Adam and Eve were having one of their lovers’ quar- 
rels 

“These biscuits are the limit. 
giest I ever ate,” growled Adam. 

“Well, anyway, dear,” retorted Eve, with dangerous sweet- 
ness, “you can’t pull the ,wheeze about their not being as good 
as mother used to make.” 


They’re absolutely the sog- 


EXPLAINED 
“Why do you dislike me so, Jimmy?” asked the girl’s suitor 
of her kid brother. “What have I ever done to deserve it?” 
“Well, when you call on sis, you put the clock back an hour,” 
answered the boy sullenly. “That makes me late for school and 
I get licked for it.” 


NONE LIKE HIM 
Radley—Is Fillanson honest? 
Hallman—Honest? Why, he’s so honest that if he thought 
his gas meter wasn’t going fast enough he’d tell the gas com- 
pany. 


OBJECTION OVERRULED! 
“Your honor, I was not intoxicated.” 
“But this officer says you were trying to climb a lamp-post.” 
“T was, your honor. A couple of cerise crocodiles had been 
following me around all day, and I don’t mind telling you that 
they were getting on my nerves.’’—Arkansas Utility News. 


A SAVING STYLE : 
She was trying to reason with the poor boob on the day the 
monthly bills came in. 
“You see, I simply had to have all these new things. Every- 
thing’s Egyptian now that they’ve dug up Tutankhamen, and—” 
“Yeah?” growled the brute. “Well, all I gotta say is, I 
hope they big up Adam next—that’s all I gotta say.”—American 
Legion Weekly. 


YE DINNA INVITE US! 

McTavish attended a christening where the hospitality of 
the host knew no bounds except the several capacities of his 
guests. In the midst of the celebration Mr. McTavish rose up 
and made the rounds of the company, bidding each a profound 
farewell. 

“But, Sandy, man,” objected the host, “ye’re not goin’ yet, 
with the evenin’ just started?” 

“Nay,” said the prudent McTavish, “I’m no goin’ yet, but 
I’m tellin’ ye good night while I know ye all.” 


NOT THAT KIND 

The manager of a local hotel, recalling his novitiate as clerk 
employed in a country wayside house, relates that one morning 
a guest came downstairs and complained to the proprietor that 
he had not slept at all. 

“T was troubled with insomnia,” he said. 

“Don’t believe a durn word of it,” said the indignant host. 
“Had the place cleaned out only this spring. Show me one, i 
you can! Show me one!”— Philadelphia Evening Bulletin. 


FOOLISH QUESTIONS 

Irate doctor, shoving up window at 3 A. M. to see what the 
pounding is—Well? 

Voice from below—No, dammit, sick.—Puppet. 


— 
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Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, ete. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co.. La Porte, Ind. 


Bean Cleaners. See Cleaning & bong om Mehy. 
Beans, Dried. See Pea and Bean S 

Belting. See Power Plant Equi enone. 
Berry Boxes. See Baskets, woo 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 

Huntley Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. & Sons Co., Baitimore. 
A. K. Robins & Co., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ 


Ayars Machine Co., Salem, J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 

Bottle Screw Caps. See Caps. 

Box Nailing Machines. 


BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 
H. D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 


Paper Products. 
Boxing Machines,can. See Labeling Machines, 
can. 


BROKERS. 


Howard E. Jones & Co. Baltimore. 

Thos. J. Meehan & Co., timore. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 
Buckets. 

Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 


A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS, 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 

Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brookiyn, 

Cameron Can Mehy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 

MeDonald Machine Co., Chicago. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 
CAN-SEALING COMPOUNDS 

Dewey & Almy Chem. Co., Cambridge, Mass. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., Berlin, Wis. 

Phil Emrich, Cincinnati, Oo. 

A. T. Ferrell & Co., Saginaw, Mich. 

A. K. Robins & Co., Baltimore. 

Sinclair-Seott Co., Baltimore. 

Slaysman & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
strow Machine Co., Baltimore. 

Canning Experts. See Consulting Experts. 

Can Stampers. See Stampers and Markers. 

Can Testers. See Canmakers’ Machinery. 


Filling Machin»s, bottle. See Bottlers’ Mehy. 


THE CANNING TRADE. 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 
Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can’ Co., Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co.,. Roanoke, Va. 

Wheeling Corrugating Co., Wheeling, W. Va. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Capping Machines, solderless. See Closing 
Machi 


nes. 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague Cang. Mehy. Co., Chicago. 
Cartons. See Corrugated "Paper Products. 
Catsup Machinery. For the preparatory work. 
pee Pulp Mchy.; for bottling, see Bottlers’ 


Me 

Chain ao Conveyors. See Conveyors. 

Chain for elevating, conveying. See Convey- 
ors. 

Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 


J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, 
Invincible Grain Cleaner Co., Silver Creek, 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Coie and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Machine Co., Max, a, York City. 
BE. W. Bliss Co., Brooklyn 
Cameron Can Mach y. Co. 
Seattle-Astoria a Works, Seattle, Wash. 
Slaysman & Co., Ba 
Wheeling Co., Whecting. W. Va. 
Coils, copper. r Coils. 
Condensed Milk y See Milk 
Condensing Mchy. 

Colors, Certified for’ foods. 

CONVEYORS & CARRIERS, canners. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Cookers’ retors. See Kettles, process. 
os and Fillers, corn. See Corn Cooker- 

ers. 


COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 


Copper Jacketed Kettles. See Kettles, copper. 


CORKING MACHINES 
Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN CUTTERS. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., 
CORN SHAKERS (im the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILEERS. 


Huntley Mfg. Co., Silver Creek, aie x. 
Invincible Grain Cleaner Co., Silver Creek, 


Morral Bros. Morral, 

Peerless Husker Co., Butfalo. 

Com, Miners and Agitators. See Corn Cooker 
ers. 


Hinde & Dauch Pape 
nde auc aper 
Counters. See Gua 
Countershafts. See Speed Regulating Devices. 
Phe and carrying machines. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine "Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons €o., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp:, Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery 
Cutters, string bean. See String A Mehy. 
Dating Machines. See Stampers and Markers 

DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 

Can 


Continental 

Southern Can Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 

Dies, can. See Canmakers’ Mchy. 

Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Slaysman & Co, Baltimore.” 

Elevators, Warehouse. 


Employees’ Time Checks. 


See Stencils. 


ENAMELED BUCKETS, PAILS, ete. Pe 
A. K. Robins & Co., Baltimore. ee eee 
Engines, Steam. is 
ne 

EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 

EXHAUST BOXES. 
Arey Machine Co., Salem, N. J. 

K. Robins & Co., Baltimore. 
Corp., Chicago. 
Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 

A. K. Robins & Co., Baltimore, Md. 

Fertilizers. 


FIBRE CONTAINERS for feod (net her 
metically sealed). 
American Can Co., New York. 
Continental Can €o., Inc., 
Hinde & Dauch Paper Co., — 
FIBRE PRODUCTS, boxes, 
Hinde & Dauch Paper Co., oe 
Fillers and Cookers. See Corn ——- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mehy. 
FILLING MACHINES, ean. 
ansen Cang. Mc! orp., Cedarburg, Wis. 
Karl Kiefer Co., Cincinnatt, Obte. 
Mfg. Co., Silver Creek, A 
K. Robins & Co., Baltimore. 
Sinclair. Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
syrup. See Syrnping Ma- 
chines 
FINISHING MACHINES, catsup, ete. 
F. H. Lan kamp, 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Food See Choppers. 
Friction Top Cans. See Cans, o.. 
Fruit Graders. See Cleaning a 
Mehy., 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Seo Cannery 
asoline nnery 
Sa time, ete. See Power Plant 


nd Grading 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

Glue, for sealing fibre boxes. 

Governors, steam. See Power Plant Equip. 

Grading Mches. See Cleaning and Gr’d’g Mchy. 

Gravity Carriers. See Carriers and Conveyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 
ing Mchy. 

Hoisting and Carrying Mches. See Cranes. 

Hominy Making Machinery. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Ink, can stamping. See Stencils. 

INSURANCE, canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 

JACKETED PANS, steam. 

F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See — 

Kerosene Oil Burners. ee Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. . 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Phil Emrich, Cincinnati, O. 
Kraut Cutters. 
A. K. Robins & Co., Baltimore. 

LABELING MACHINES 

w. Ermold Co., New York City. 
EE. Knapp Co., Yonkers, N. Y. 
Morral Bros., Morral, Ohio. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 
MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Machines. 
OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 
tainers. 
Paring Knives. See Knives. 
PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
$incla*r-Scott Co., Baltimore. 
PAS TE, canners’. 
Arabol Mfg. Co., New York City. 
Continental Mfg. Co., Philadelphia. 
Dewey & Almey Chem. Co., Cambridge, Mass. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Baltimore. 
PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. T. Ferrell & Co., Saginaw, Mich. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
~~ Grain Cleaner Co., Silver Creek, 


Iiuntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Baltimore. 
Sprague-Selis Corp., Chicago. 

Pea Harvesters. See Farming Machinery, 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 
Phil. Emrich, Cincinnati, 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Canners’ 
Mchy. 
PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
PLANT SETTER 
New Ida Spreader Co., Coldwater, O. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. . 
PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 
Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
SALT, canners. 
Alex. Kerr, Bro. & Co., Baltimore. 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 


Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp, Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Sealding and Picking Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
SEALING MACHINES, CANS, s:e Closing 
Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co., Chicago, Il. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Shooks. See Boxes, Crates, etc. 
SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


N. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 


Slicers, fruit and vegetable. See Corers and 


Slicers. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair-Scott & Co., Baltimore. 


. Huntley Mfg, Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettl 


tles. 
Steam Pipe Covering. See Boiler and Pipe 
Coveri: 


ng. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, burn- 
ing brands, etc. 
A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 
STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Columbus, Ohio. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


N. ¥. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 


Supply House and General Agents. See Gen 
eral Agent 


8. 
Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 
Salem, N. J. 
efer Ma 
A. K. Robins & Co, 
Sprague-Sells Corp., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 
TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
Balto. Cooperage Co., Baltimore. 


Testers, can. See Canmakers’ Mchy. 
Ticket. Punches. See Stencils. 


Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 
A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. See Power Plant 
Equipment. 
TRANSPLANTING MACHINE 
New Ida Spreader Co., Coldwater, O. 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, ete. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed 
Regulators. 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit,,etc. See Scalders. 
WASHERS, can and jar. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 
Washing and Scalding Baskets. See Baskets. 


Windmills and Water Supply Systems. See 
Tanks, wood. 


Wiping Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 


Wrappers, paper . See Corrugated Paper 
Products. 


Wrapping Machines, can. See Labelling Mchy. 
WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


MADE BY 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD 


A Good PRODUCT plus an 
attractive “GAMSE 
en your Can 
‘properly displayed 
spells “SUCCESS 
"We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 


~ house in Baltimore and can save you 
MONEY. on your Labels. “. Write Us 


BRO. 


MANUFACTURERS OF 

TIN CANS 

~\ CAPACITY 600 MILLION CANS PER YEAR 
\ MAIN OFFICE 


BALTIMORE MD. 


THE CANNING TRADE 
6 Building, BALTIMORE, MD —s, 
! amse Building, , MD. 


CONTINENTAL 


COMPANY 


INC. 


Y 


HG 
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